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Our insight drives your foresight

Elevate your
brand in 2024

Trends that communicate premiumness in the
CPG space




Looking to premiumize your brand this year?
Consider some of these top trends...

The collab craze: Sensory spectacle: Brilliant Blends:
Crafting narratives Creating The ingredient
through strategic unforgettable alchemy elevating
alliances experiences brands value

Bespoke Buzz: Championing Eco, the echo of
2 Power of story Community: excellence:
§ telling in elevating Cultivating a cohesive Sustainability is driving
= brand prestige crew of cheerful, loyal brand recognition
consumers
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inz x Absolut

#1

d's viral vodka pasta

The collab craze: spired a
. . i ation between Heinz
Crafting narratives olut.

[t? A limited-edition
odka pasta sauce

through strategic alliances

Collaborating with top-tier brands, premium labels, craft exclusive products or
known celebrities, spark consumer frenzy and boost the brand's exclusivity

avi X Adidas

WHAT CAN THIS DO? y ' s collaborated with Ravi
el D rant, a beloved

Strategic collaborations can create disruption, generate buzz and excitement ani eatery in Dubai - to

among consumers, reinforcing the brand's desirability. It invites new o _*%= m@: the Superstar Ravi
customers and increases brand profits and recall I

Sne akers. This partnership
d Ravi upscale their
[ via a popular favorite
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#2

Sensory spectacle:
Creating unforgettable
experiences

Elevating sensory elements through touch, sound, sight creates immersive
brand experiences, enriching consumer engagement and brand perception

WHAT CAN THIS DO?

This multisensory approach transforms consumer interactions into memorable
and distinctive brand associations that help captivate and retain consumers.
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#3

Brilliant Blends: The
ingredient alchemy
elevating brands value

STARBUCKS

HOLIDAY

Ingredient marketing is a powerful tool to communicate the commitment to
quality, and innovation, maintaining transparency and thereby building trust
towards the brand

WHAT CAN THIS DO?

It elevates brand recognition, sets brands apart from competitors, cultivates
enduring consumer trust, increases the perceived value of a product thereby
justifying price premium
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Tanishq

#4

q is celebrated for its

BeSpOke Buzz: Power of i I : dbreaking commercialize
. . . 'V hat challenge stereotypes and
story telling in elevating ) jonally engsge audiences,

brand prestige ing on impactful

ages beyond just jewelry

Storytelling allows brands to communicate authenticity, craftsmanship, and
commitment to quality, reinforcing the premium status and building long-term

relationships with consumers.
Olive Oil brands

WHAT CAN THIS DO? e N (R N e =g Popular Olive Oil brands

ssfully use country of
as a key element of the

1 identity, enhancing
mer perception of

It is a powerful tool for brands to engage and captivate its target audience,
ultimately driving brand loyalty and sustained success
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#5
Championing
Community: Cultivating a
cohesive crew of cheerful,
loyal consumers

’
' Community+

Effective community engagement is an effort to foster a positive relationship
with the community members, align brand goals with the interests and needs
of the community, and maintain an open, responsive communication channel

WHAT CAN THIS DO?

Community engagement boosts brand loyalty, enhances reputation, provides
valuable market insights, encourages customer advocacy, and offers robust
support during crises, leading to a stronger, more resilient brand
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ing Movement

H#6 £ 1T tured locally using
' : - able polyesters, the
Eco - the echo of ieves a harmony
. ; e | : yle and
excellence: Sustainability ity, driving both

iS driving brand - arity and willingness to
recognition

Sustainability initiatives help brands to uphold their values, meet expectations
of eco-conscious consumers, mitigate social and environmental risks, drive

innovation, and secure their long-term viability Alter E
er Eco

WHAT CAN THIS DO? o 1 =B Alter Eco sets the standard

10 with 100% compostable
packaging where a few
wrappers can be composted in
the backyard, offering a
sustainable edge

Sustainable initiatives help brands reputation, differentiating it with

competitors, increase customer loyalty and improve operational efficiencies. It
also position brands to better comply with regulations and manage risks
related to environmental impact : S
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Our insight drives your

Our
ASIGHT Live Suite




I SiGHT

Some of our other

Digital Research Tools




CPG Trends

JANUARY 24:

Glowing Ahead: Skincare Trends

https://4sightglobal.com/wp-content/uploads/2024/02/Consumer-Trends-
January-Report-Skincare.pdf

FEBRUARY 24:

What to expect this Ramadan?

https://4sightglobal.com/wp-content/uploads/2024/02/Consumer-Trends-
February-Report-Ramadan-1.pdf

MARCH 24:

Creatin% impact with your ackagin
gl -Trends

https://4sightglobal.com/wp-content/uploads/2024/04/CPG

Impact-with-Packaging-Mar24.pdf

APRIL 24:

Elevate your brand in 2024 - Trends that
communicatee premiumness

1 SIGHT

4SiGHT for Growth Series

JANUARY 24:
Trends Shaping our Region

https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-
Trends-shaping-our-region-Jan-24.pdf

FEBRUARY 24:
Ramadan in Post-pandemic Era

https://4sightglobal.com/wp-content/uploads/2024/03/4SiGHT-for-Growth-
Ramadan-in-post-pandemic-era-Feb-24.pdf

MARCH 24:

Evolving Landscape of Leisure & Entertainment

https://4sightglobal.com/wp-content/uploads/2024/04/4SiGHT-for-Growth-
Evolving-landscape-of-Leisure-Entertainment-Mar24.pdf

APRIL 24:

Customer Experience
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