


The concept of Beauty in the Middle East is rich and complex, deeply
intertwined with culture and tradition while embracing modernity
and technology.

Whether it's through traditional perfumes, modern cosmetic
procedures, or self-expression on social media, beauty remains a
vital form of identity and social interaction in the region.

The landscape of beauty is shaping itself into a more well-rounded
combination of inner beauty, outer beauty and wellness.

Today's Middle Eastern beauty standards reflect a dynamic fusion
of age-old practices, multi-cultural influences, global trends,
technological innovations and personal empowerment.

F R mrewwei “The Middle Eastern
' N\ & W beautyaesthetic has
become a
mainstream and
aspirational beauty
ideal for both men
and women globally.”
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- DR BIBI GHALAIE, FOUNDER OF
DOCTOR BIBI CLINIC
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According to McKinsey, “Price mix increases will most
likely outpace volume growth here more than
anywhere else in the world, as consumers continue to
demand premium products.”
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Given the importance and size of the Beauty
industry in the Middle East, we decided to capture
the trends in 2 parts.

In September edition we looked at some of the
- overarching trends that are re-shaping the
Beauty landscape in the region
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In this month’s edition,
we deep dive into the trends
shaping the key categories in
the beauty industry
skin care
-hair care
*make-up
-fragrance



Let’s start with a look at the expected
growth for these categories over the
next few years...
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Projected to grow annually by 6%. Supported by the rising
popularity of new ingredients like neuropeptides,
niacinamide, retinol, etc. Greater acceptance across all age
groups to invest into this category.

Skincare

Annual growth of 5% by embracing the

== “gkinification” trend, where eloborqte(..___
— routines and specialized products are nhow e, H
applied to hair. Hair care
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— s growth in 2023 (14%). Niche fragrances are
)| % This category has rebounded from the gaining traction due to craftsmcmship.and upique

% pandemic decline, with 2023 sales ingredients..
== :‘V surpassing 2019 levels. Groyvth inthe
— Middle East expected to drive the

category forward, with innovationin = TR ~n
— skincare-infused products, sustainable sest® Oral care =
—)| designs, and functional packaging _‘..-"" + Yt " 5
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— Inspired by Skin care this category ‘ ] "
is moving beyond hygiene and o i e @@
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expanding to more holistic care.

Forecast beauty marketretail sales, by category,$ billion

CAGR, 2023-28, %
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So, what's trending in in this region...(1/3)

This year skincare saw a blend of scientific innovation, ‘clean’ ingredients, personalized
care, and a return to simpler, more effective routines for greater effectiveness

SKINIMALISM CONTINUES TO

GAIN MOMENTUM

Simplified routines are becoming
more popular, with consumers
opting for fewer but more effective
products. This trend includes
multi-functional products, such as
moisturizers with serums that also
act as primers.

: P

skin flooding routines.

exposure.

Avene Solaire UV Mineral
Multi-Defense Face Fluid
Sunscreen SPF 50+ high SPF
and broad-spectrum
protection in a lightweight,
non-greasy formulation,
catering to consumers in the
Middle East seeking effective
sun protection without the
heavy feel.

Natural Rose Water by Heritage
Stores: Rose water is often used as
a hydrating mist or toner before
layering other moisturizers or
serums, fitting well with the concept
of layering for hydration.

Huda Beauty's WISHFUL Skin Honey Balm
Jelly Moisturizer: The product is designed to
layer well with serums, making it ideal for

SUN PROTECTION 2.0

Products offering high SPF and broad-spectrum

protection with lighter, non-greasy formulations ‘
are gaining popularity. There’s also an emerging !

trend of skincare products with blue light
protection to shield the skin from screen

“My standard when I go fo bed
at night is that if Tm not
%eHm q into bed looking like a
azed doughnud, then I'm not

doing the right thing,

Rhode Skin by Hailey Bieber:
Hailey's own skincare line focuses
on hydration-heavy products, such
as her Peptide Glazing Fluid,
designed to create the "glazed
doughnut" effect.

GROWING DEMAND
FOR HYDRATION

The Middle Eastern climate
increases the demand for
intense hydration products.
Two effective moisturizing
methods are skin flooding,
which layers serums and
lotions for optimal hydration,
and skin cycling, which
alternates active ingredients
with rest days.

What Makes it Fresh?

o~

Titanium Dioxide
Blocks the absorptic
of UV rays & protect
skin from damage

Vitamin C & sunburn.

Corrects uneven
skin tone & fights
hyperpigmentation
', while enhancing
% skin radiance.
SR

Zinc Oxide

Filters UV rays,
prevents dryness
Glow+ Dewy Face Sunscreen Wet:EUEEERGE
with SPF 50+ & PA+++ caters to
the emerging trend of products
offering blue light protection,
addressing concerns about skin
damage from prolonged screen
exposure.
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So, what's trending in in this region...(2/3)

This year skincare saw a blend of scientific innovation, ‘clean’ ingredients, personalized
care, and a return to simpler, more effective routines for greater effectiveness

INVESTING IN LONG-TERM
SKIN HEALTH VIA i
COLLAGEN-BANKING

A notable skincare trend is collagen-
banking, which uses regenerative

treatments for immediate and long- q
term benefits. Techniques like
ultrasound, radio frequency,

: Eternel Clinic in Riyadh offers collagen-
mesot'herapy, and LED light therapy boosting, non-invasive treatments such as
effectively promote collagen Ultherapy and radiofrequency techniques for

skin lifting.

production, vital for skin tightening
and rejuvenation.

MADE-TO-ORDER
SKINUE, a UAE-based skincare FORMULAS GAIN
e e P POPULARITY

products.

Personalized skincare is on the
rise, utilizing Al technology and
dermatological expertise to
offer tailored solutions. This
approach enhances skincare
effectiveness, reduces waste,
and improves customization of
routines.

A Kuwait-based beauty tech brand,
EVE Beauty Lab, uses Al-powered skin
analysis combined with
dermatological insights to develop

— personalized skincare regimens.

— PUSH FOR A BALANCE OF
NATURE & SCIENCE - VA |

- i
) Amina’s Natural Skincare
. . exemplifies the balance of
Consumers are embracing clean beauty, prioritizing - nature and science, providing
cruelty-free, organic, and eco-friendly ingredients. They organic products that deliver

are becoming more informed about skincare science, with tangible results.

G-beauty (German beauty) rising in popularity for its
quality and natural ingredient solutions.

~ Green Bar s a Bahraini skincare
brand that revives ancient Arabian
healing traditions. Their locally-
made products are inspired by
botanicals, offering naturaland
effective alternatives for face, body,
and even home care.




So, what's trending in

I SIGHT

in this region...(3/3)

This year skincare saw a blend of scientific innovation, ‘clean’ ingredients, personalized
care, and a return to simpler, more effective routines for greater effectiveness

EVER EVOLVING ANTI-

AGING SOLUTIONS

Anti-aging solutions targeting

hyperpigmentation and youthful skin

are popular, with high demand for

Silk'n Facial LED Mask 100

friendly design, Silk'n caters to Middle Eastern
consumers seeking effective, at-home anti-
aging solutions.

and reduce
wrinkles

-+ Glowy skin

-+ Anti-bacterial

4 \+ Smooth skin

~
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SHIFT TOWARDS
NON-INVASIVE LIFTS

'm
'\m

In 2024, non-invasive treatments like
micro-current technology gained
popularity for offering a "natural"
facelift without surgery. Its appeal stems
from quick, noticeable results with no
downtime, making it a preferred option
for anti-aging innovations.

products containing hyaluronic acid,
collagen, and retinol. There is a trend
towards cosmeceuticals that offer both
cosmetic and pharmaceutical benefits.

By offering advanced LED technology in a user-

By providing non-invasive facelift solutions,
Kaya Skin Clinic caters to the growing
demand in Saudi Arabia for effective anti-
aging treatments without surgery.

Filorga, a French brand popularin
the Middle East, offers the Time-
Filler Absolute Wrinkle Correction
Cream, which combines powerful

anti-aging ingredients to meet the

regional demand for effective
solutions against signs of aging
and to promote youthful skin.

wrinkle

Uneven:
skin ol

MOOTHING EF
ON 5 TYPES
BF WRINKLES!

The Ordinary's Retinol 1% in Squalane.

cosmeceuticals that offer both cosmetic

consumers seeking effective anti-aging
treatments.

TECH-ENABLED
- HOME CLINICS GAIN
I POPULARITY

Technology-infused skincare
is revolutionizing beauty
routines, with growing
interest in LED masks and
facial toning devices. This
trend reflects a shift toward
at-home beauty tech, making
professional-grade skincare
more accessible.

" NuFace Mini+ Petite Facial Toning Device, a
compact microcurrent device that delivers
gentle electrical stimulation to facial
muscles, enhancing contour and reducing
the appearance of fine lines. Its portable
size and ease of use make it ideal for home
skincare routines.

and pharmaceutical benefits, catering to

This product exemplifies the trend towards

Royal Clinic offers a variety of non-surgical facelift treatments,
including slightly invasive cosmetic, topical, and injectable
procedures. These treatments aim to rejuvenate the skin, addressing
concerns like saggy skin, eye bags, crow's feet, and wrinkles, while
maintaining the essence of youthful.

" kayA

SKIN CLINIC
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I SIGHT

A look at some of the trending ingredients, tools &

rituals in

in this region...

NIACINAMIDE: A CORNERSTONE INGREDIENT

Niacinamide is a prominent skincare ingredient in 2024, known for its
versatility in addressing skin issues like brightening, reducing redness,
minimizing pores, and controlling oil. It aligns with a trend toward
barrier-supporting ingredients like ceramides and squalane, which are
crucial for maintaining healthy, balanced skin.

SNOW MUSHROOM SKINCARE: THE NEW HYDRATION HERO

2024 sees the rise of snow mushroom extracts in skincare products,
known for their exceptional hydrating and radiance-boosting properties.
These natural extracts are proving to be more effective than traditional
hydrating ingredients like hyaluronic acid, offering additional benefits
like anti-tumor, antioxidant, and anti-inflammatory effects.

INDIGENOUS NATURAL INGREDIENTS

The middle eastern market has experienced an uplift in appreciation
for their native flora and fauna - offering camel milk, turmeric, date oil
and rosewater as hero ingredients with accompany rituals in popular
product lines..

ERA OF SHEET MASKS

Sheet masks have gained popularity in skincare for their convenience and
intensive care, originally popularized in South Korea. They address various
skin concerns like hydration, brightening, and anti-aging, providing
immediate results perfect for self-care and quick refreshment. This trend
reflects a shift towards efficient, results-driven skincare routines that
accommodate busy lifestyles.

ICE BALLS ARE ENJOYING THE MOMENT

Ice balls, or ice globes, are popular skincare tools known for their soothing,
de-puffing, and anti-inflammatory effects. Chilled and rolled over the face,
they help reduce puffiness, calm redness, and tighten pores, inspired by
cryotherapy as a trendy at-home skin rejuvenation solution.



I SIGHT

So, what's trending in Hair Care in this region...(1/2)

Aveda offers the Pramasana™ scalp care line,
including the Purifying Scalp Cleanser and Protective
Scalp Concentrate. These products aim to cleanse,
balance sebum levels, and protect the scalp from
environmental aggressors.

GROWING FOCUS ON
SCALP CARE

Consumers are increasingly aware

that a healthy scalp is the NOURISHES THE SCALP &
foundation for healthy hair. HELPS PREVENT HAIR LOSS
Products like scalp exfoliators, i
tonics, and serums are becoming Histemo offers the Ultra Scalp

- Care Shampoo, contains 12
mainstream.

different plant-based growth
factor ingredients, combining
natural elements with scientific
formulations.

INTEGRATION OF
TECHNOLOGY FOR
CUSTOMIZABLE HAIRCARE

There’s a shift toward
personalized haircare
products. Many brands offer
hair care regimens tailored to
unique needs, sometimes
involving an online quiz or
even Al-driven assessments.

— . Kérastase's Personalized Hair Diagnosis: By
.+ providing an online diagnostic tool, Kérastase
enables Middle Eastern consumers to receive

Revieve's Al Haircare Advisor: Revieve, a
personalized digital brand experience
company, has developed an Al Haircare
" ‘. Advisor in collaboration with Living Proof, a

E Unilever haircare brand.

3 i personalized haircare recommendations, aligning

— with the regional trend towards customized
beauty solutions.

—

— TEXTURE EMBRACING T
= PRODUCTS GAIN POPULARITY '

As embracing natural texture
becomes more popular, there’s a

. . h‘

growing selection of products i SUPERFOOD

specifically for curly, oily, and wavy e ’

hair. This includes products that FOR —i g

enhance curls, reduce frizz, and ,_. : i 'SU PER

boost definition without heaviness. L : S

. . . STRONG Aveda's Be Curly™ line is designed to enhance curls, combat

Curlshops.com is a dedicated online ¢ URLS] r= frizz, and boost shine. The collection includes products like
platform in the Middle East offering a : curl-enhancing hair spray, style-prep, conditioner, co-wash,
wide range of products specifically for - and intensive detangling masque, all formulated with natural

curly and wavy hair. ingredients.
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So, what's trending in Hair Care in this region...(2/2)

INCREASED DEMAND FOR
LOW-TOX & CLEAN
PRODUCTS

There’s a growing demand for
hair care products that avoid
harsh chemicals like sulfates,

~— parabens, and silicones.
Herbal Essences Arabia, By ¥ X Natural a,nd Organ_lc
providing sulfate and paraben-free ingredients are being used in

options, Herbal Essences aligns with formulations. as consumers
the regional trend towards healthier ’

hair care products. seek healthier, less damaging
options for their hair.

HAIRCEUTICAL AND

FEG SERUM FOR

SCIENCE-BACKED 3
HAIR COWTH % PANTEME

—u PRODUCTS GAIN TRACTION RICH | PANTENE

: g HYORATON
£ ‘ IS NOW A e

Hair care meets pharmaceuticals in e
icl n H H " . g PROVEN il
—. therising trend of "hairceuticals. FEG Cosmetics offers the FEG -
2 These products combine A AL (A SR, SC'ENBE
) s i . formulated with naturally infused
scientifically-backed ingredients and science-backed ingredients
= with hair care formulations to CESE MR MBI SR Pantene Arabia has introduced the Hair
s : and stimulate fuller, thicker, and i R lecti fsh
address specific hair concerns. healthier hair. iz RelTiafs), & collislarion ez ek

and conditioners designed to transform
hair with the power of science.

&/

“ HAIR SUPPLEMENTS &
~u WELLNESS FOR HOLISTIC CARE

-
Hair health from the inside out is
gaining traction, with
: o supplements containing
» e o & = Hair—vit" " ingredients like biotin, collagen,
: '* ‘ , ‘; m«um] = and a.daptogens f9r improved
Y A ' & | o o m.w/ﬂ hair growth, thickness, and
o ¢ } Rt resilience
i . Strong, Thick Biotin .
¢ e - / & Shinv “'a'r 50009,
P HealthAid Middle East offers biotin supplements
)~ ; "LLENSE that contribute to the maintenance of healthy hair.
< \J wr Biotin, a B-vitamin, is essential for the production of

keratin, a key component of hair structure.
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I SIGHT

Let's look at some of the trending ingredients &
procedures in Hair Care in this region...

I'te promise

SKIN-WORTHY INGREDIENTS FOR THE HAIR

Tanya Unni, a Cosmetic Care specialist, highlights that as people
prioritize holistic care, they seek hair products with multiple benefits.
These products now incorporate skincare ingredients like hyaluronic acid,
niacinamide, and ceramides to enhance hydration, nourishment, and
protection for hair and scalp.

ANTI-FRIZZ TREATMENTS GO VIRAL

‘Anti-frizz treatments’ now trending on TikTok, with views up 28,852% in
Q22024 to total 1.7 million. Brands are reporting rocketing demand for
anti-frizz products, prompting a league of innovations that are taking the
fight against frizz into fresh territory.

EXPENSIVE *GLASS HAIR” GOES MASS

Kim Kardashian popularized 'glass hair' in 2018, and the trend
continues strong in 2024, driving significant product innovation.
Consumers now prioritize shine, prompting brands to launch
numerous shine-enhancing products. The demand is particularly
high in regions with hot and humid climates, where maintaining
smoothness and shine is essential despite environmental
challenges.

BATANA, SAGE AND PRICKLY PEAR: NEW HERO OILS

Move over rosemary oil, there’s a new scalp care hero in TikTok town.
Batana oil, an antioxidant that has long been known for its hair and skin
benefits, is sweeping TikTok as the latest wonder ingredient amid claims
that it stimulates hair growth and promotes scalp health. Sage oil and
prickly pear oil have grown exponentially over the past year.



So, what's trending in
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in this region...

Makeup boosts confidence in Arab culture, where beauty rituals facilitate social connections. The
region values traditional beauty while also embracing global trends like clean beauty and makeup-
skincare hybrids, creating a unique and evolving beauty culture that honors its heritage.

EYES CONTINUE TO ENJOY THE
LIMELIGHT WITH BOLD EYES AND
EYELINER ART

Dramatic eyeliners inspired by traditional Arabic styles
are trending, featuring graphic and winged designs.
Women are exploring unique shapes and colors for
striking looks. Bright, metallic eyeshadows and colored
mascaras in blue and green are popular, often
combined with classic smoky eyes. Lash extensions

and false eyelashes are also favored for added volume 5

Bassam Fattouh Cosmetics caters to the MENA market's

and drama. preference for dramatic and bold eye makeup, providing

products that supportthe creation of intricate eyeliner art
and vibrant eye designs.

LDnlte p bassam fattouh

BLETSWINGIT

1zil Beauty, founded by Mouna Abassy, is a
Moroccan brand that offers natural skincare

moisturizers and illuminating masks that aim
to provide a radiant and youthful appearance.

Shiffa Beauty's focus on naturalradiance
aligns with the regional trend of favoring
glowing, dewy skin. Their products cater to

consumers seeking a luminous complexion
‘ through high-quality, science-backed
skincare solutions.

STATEMENT LIPS RANGING FROM
BRIGHT COLORS TO NUDES

\ Rich lip colors, including traditional reds,
berries, and deep burgundies, are popular,
along with vibrant summer shades like coral
and fuchsia. Matte liquid lipsticks are
preferred for their long-lasting effect.

Glossy finishes are returning in popularity,
with many choosing high-shine lip glosses
over matte formulas. Glosses with subtle
shimmer enhance lips, providing a fresh,
hydrated appearance.

Nude shades that complement a variety of
skin tones are trending, especially shades
with peach and brown undertones for a
soft, natural look.

M:A-C Cosmetics, a globally recognized brand,
has a strong presencein the MENA region. They
offer a wide array of lip products, including bold
reds, deep burgundies, and a variety of nude
shades suitable for different skin tones. The
brand frequently collaborates with regional

products inspired by traditional beauty rituals.
Their range includes argan oil-infused l .

Huda Beauty's extensive eye makeup
collection aligns with the regional
trend of emphasizing bold and artistic
eye looks, providing consumers with
the tools to experimentwith unique

shapes and vibrant colors.

FLAWLESS SKIN WITH A DEWY
FINISH IS ON THE RISE

Skinimalism is trending, with
consumers preferring lighter coverage
and focusing on skincare for a natural
look, leading to high demand for tinted
moisturizers and lightweight
foundations. Middle Eastern beauty
trends favor glowing skin, utilizing
illuminating primers and highlighters
for a radiant effect. While natural skin
is preferred, contouring remains
popular for defining features,
approached more softly than in the
past.

Founded by three sisters of Pakistani descent, CTZN
Cosmetics is a Dubai-based brand that focuses on
inclusive beauty. Their "Nudiversal" collection
features 25 nude lipsticks designed to complement
a wide range of skin tones, addressing the need for
nude shades that suit diverse complexions. The
collectionincludes both matte and glossy finishes,
allowing consumers to choose based on their
preference.

influencers to create limited-edition collections
that cater to local preferences.

PAIRS
PERFECTLY WITH
LIP PENCIL IN
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So, what's trending in in this region...

Makeup boosts confidence in Arab culture, where beauty rituals facilitate social connections. The
region values traditional beauty while also embracing global trends like clean beauty and makeup-
skincare hybrids, creating a unique and evolving beauty culture that honors its heritage.

BLUSH AND BRONZER WITH A
SUN-KISSED GLOW

Sun-Kissed Blush: Applying blush across the cheeks
and nose bridge for a “sun-kissed” effect is popular.
Peach, coral, and rosy shades are particularly in
demand for a fresh and youthful look.
Cream Blushes and Bronzers: Cream formulas are £ )

. a oy § glowy, sun-kissed effect without the
trending as they give a natural, dewy finish. Many are need for a vacation. Its ultra-

using bronzer not just for contouring but to create an blendable and buildable formula
- L melts into the skin, providing a
all-over warm glow. naturalglow with up to 12-hour

— .y wear.

liquid product designed to deliver a

7

\

Best Eyeb
Services in
Dubai

Brows & Lips is a premier destination
in Dubai specializing in professional
permanent makeup services. They offer
treatments including microblading,
nanoblading, microshading, ombre,

powder brows, and lip blush, tailored
to suit various skin types and facial
structures.

PEACH FUZZ COLOR IN
SEASON

N
:: w Peach, with its warm undertone, is
—u

becoming popular in makeup, especially
= ineyeshadow, blush, and lipsticks. It
enhances a natural glow, brightens the
face, and helps reduce the appearance
of dark spots and circles. This versatility

m makes it a favored choice for achieving a
~u

fresh look, even when tired.

Huda Beauty's diverse productrange
aligns with the regional trend of
embracing peach hues, providing
consumers with options to achieve a fresh
—. and youthful look.

Rejuvis a wellness center in Riyadh, SaudiArabia, |
specializing in facial treatments that promotea .
* sculpted and radiant appearance. Rejuv's offerings *
align with the growing demand for non-invasive
facial sculpting methods in the MENA region,
emphasizing naturalenhancement and inner
wellness.

<

Maybelline's Sunkisser is a versatile

Pt |

2

Rare Beauty - Soft Pinch Liquid Blush. Founded
by Selena Gomez, Rare Beauty offers the Soft \' zﬁ
Pinch Liquid Blush, a lightweight, long-lasting
liguid blush that blends and builds beautifully for
a soft, healthy flush. Available in both matte and
dewy finishes, it caters to various skin tones and
preferences.

PERMANENT MAKEUP GAINS
TRACTION

Permanent makeup treatments, like
microblading and lip blushing, are on the rise,
offering women a semi-permanent solution to

perfect brows or long-lasting color for lips.

K7L Cosmetics, this Kuwaiti brand offers a
wide range of makeup products inspired by
Middle Eastern beauty trends. Their "Cheek
Stain"in warm peach tones and creamy
blushes are designed for long-lasting
wear, ideal for the region’s climate.

SCULPTED GLOW IS TRENDING

Prioritizing self-care is deeply ingrained in the
culture, owing to which practices like face
yoga, lymphatic drainage, and regular facial
massages are gaining much traction. These
techniques not only sculpt and tone facial
muscles to achieve that much-desired
sculpted look, but also nurture their inner
beauty.

Situated in Business Bay, Dubai, Facette Facial Bar provides a "Lymphatic
Drainage (Face Yoga)" service. This 60-minute session focuses on enhancing
lymphatic flow, reducing puffiness, and toning facial muscles to achieve a

sculpted look
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Let’s take a look at what's happening in
industry in this region...
In the Middle East, fragrance reflects personality, social status, and uniqueness. Individuals create

custom blends by layering perfumes, adapting them for seasons and occasions. This practice has
influenced the Western market, particularly in layering scents and the use of oud.

ENHANCING SENSUAL
EXPERIENCES

The art of perfumery extends
beyond scent; it incorporates
various sensory elements to craft With a heritage spanning over 150

Experience: The three-day,
a complete and captivating years, Abdul Samad Al Qurashi is a ‘k
experience for the consumer. prestigious SaudiArabian perfume

Tom Ford'’s Private Blend

multisensory event unfolded in a i
custom-built cube structure at =
house specializing in high-quality &= = Dubai’s Burj Park, featuring
oud, musk, and amber fragrances. interactive installations spotlighting
Tom Ford's Private Blend perfumes.

Arabian Oud has been incorporating C R E AT I N G EC O'F R I E N DLY

sustainable practices into their operations

the brand focuses on sourcing naturalanci F R AGR A N C ES

ethically obtained ingredients, aligning
with global sustainability trends.

VARV ARY

The growing awareness of
environmental issues has made
sustainability a key focus in the
perfume industry lately. Brands
are adopting eco-friendly
packaging.

Swiss Arabian has
embraced sustainability by
introducing eco-friendly
packaging solutions. They
utilize recyclable materials
and have reduced the use
of plasticsin their
packaging.

‘é//

Scentiche allows
customers to
customize their own
perfumesthrough a
personalized quiz that
identifies their scent
preferences. They also
offer inspired luxury
fragrances and the
option to design
custom gift boxes,

v Y v
:

The future of the fragrance
industry is heading towards
personalization as brands aim to
provide scents that cater to
individual preferences by
incorporating personal memories
and emotions into the creation gif
process for a truly one-of-a-kind coﬂ:?;:{';ﬂggs‘?ve

olfactory journey. Oo La Lab is a craft fragrance lab based in Dubai, personalized
offering bespoke perfume creation experiences. They fragrance experience.
provide workshops where participants can learn about
fragrance composition and create their own personalized
scents.

Y ¥ W Y

SCENT LAYERING

Established by Sheikh Majed Al-Sabah, The Fragrance Kitchen (TFK)
combines Middle Eastern traditions with modern perfumery, creating unique
and luxurious scents. Offers a variety of perfumes and oils that can be
layered to create a bespoke fragrance experience. Their collections often

feature notes of oud, rose, and saffron, allowing for rich and complex scent Scent lovers adorn their clothing with
e incense swirls and sprinkle themselves with

rose water while enjoying luxurious oils like
oud and saffron extracts in a time-honored
ritual.

AMBER

TEMPER

Amouage offers a range of perfumes,
attars, and incense that are perfect for
layering. Their "Attar Collection" features
concentrated perfume oils that can be
combined to create a personalized scent
profile.




I SIGHT

Let's take a look at what's happening in
industry in this region...

In the Middle East, fragrance reflects personality, social status, and uniqueness. Individuals create
custom blends by layering perfumes, adapting them for seasons and occasions. This practice has
influenced the Western market, particularly in layering scents and the use of oud.

FUNCTIONAL
FR AG R A N C ES Rasasi's "Aromatic Collection" features

scents infused with essential oils like
lavender and sandalwood, which are

- known for their calming and stress-relieving
Recently, fragrance brands have incorporated properties. This collection aims to provide

scents with active ingredients to scientifically notjust a pleasant aroma but also
impact emotions, moods and cognitive states therapeutic benefits.
effectively following the COVID-19 era—which
increased the interest in such products.

THE RISE (OR RETURN) OF
GENDER-NEUTRAL SCENTS

The perfume industry is increasingly embracing
gender-neutral scents, driven by Gen Z and

Ghawali's collection includes several

. . unisex fragrances that combine H H i i
Hind Al Oud offers a range of unisex oriental.and fresh notes, suitable for millennials challenging g_er?der stereopres. Un|§ex
ffilgfaTCESthat blem{,oud, mlé—‘»k, adﬂd all genders. Their products are crafted fragrances are gaining popularity, reflecting
oral notes, appealing to a broa to resonate with individuals seeking ' : -
C sudience. e e sty cqnsumers des[res for scents that re:sonate.WIth
\ ‘ s experiences. their self-expression and evoke specific emotions.

=

-

9  BLENDING THINGS WITH
VIRTUAL REALITY

_

—u

‘ The perfume industry is developing fresh
and engaging perfume encounters that
stimulate multiple senses. As technology

Christian Dior Parfums
utilized augmented reality
ads to engage consumers in

X : s« the Middle East during Eid
advances in the metaverse and VR realm, I )l( )I{ ! “‘ » celebrations. This campaign
there are more chances for consumers to . allowed users to virtually try

: MISS DIOR: FROM FLOWER on fragrances, reaching over
explore brand narratives. T0 FRAGRANCE . :

4 million people and
showcasing the brand's
commitment to innovative
marketing strategies.

Firmenich actively collaborates with

Middle Eastern brands, leveraging Al to Al-DRlVEN pERFUMERY

develop fragrances that appeal to the
region's diverse markets. Their digital

Givaudan and Tmall debut Al-powered oo balios. s el

creating scents that resonate with local
consumers.

Just like other industries, artificial intelligence
(Al) is causing a stir in the world of fragrance
development. This is done by using algorithms
to study extensive scent databases along with
Beivaudan has a significant . _ consumer tastes and current cultural
presencein the Middle East, : influences.
*collaborating with regional - Many brands are adapting this trend to craft
i) ':ﬁ; ttgacig;’fécig Csaclems ‘ ) distinctive fragrance blends effortlessly and
preferences. AR nveil innovative scent profiles that appeal to

b contemporary tastes.

fragrance co—crtion srvice
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While traditionally Oral Care has been associated with
hygiene, inspired by skin care, it is fast moving towards being
integrated into the beauty industry.
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Asnan Tower, a premium dental care chain in Kuwait, has its line
of oral care products, including high-quality toothpaste and
mouthwashes infused with natural and fluoride-free ingredients.

We don’tjust change smiiles,
we change lives.

RS 965-189

A recent report from Fact.MR
shows that the global oral hygiene
product market will reach $ 24.2
billion: in 2024 and grow through
2034 at a compound annual rate
of 4.2%, totaling $36.4 billion.



https://www.gcimagazine.com/brands-products/oral-care/article/22911648/www.factmr.com/report/68/oral-hygiene-market
https://www.gcimagazine.com/brands-products/oral-care/article/22911648/www.factmr.com/report/68/oral-hygiene-market
https://www.gcimagazine.com/brands-products/oral-care/article/22911648/www.factmr.com/report/68/oral-hygiene-market
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Mind-the-Gap
Here is a snapshot of the generational mindsets to
help better connect with them...

Baby Boomers favor traditional beauty standards, focusing on aging
J gracefully with an emphasis on skincare rather than bold makeup. They
value high-end, luxury products, show loyalty to established brands, and
BABY BOOMERS often tie beauty to cultural heritage and traditional practices.
(1946 - 1964)

aded

ANTI-AGING | CULTURAL SENSITIVITY | CLASSIC BEAUTY

Generation X values a classic, professional appearance, often
investing in anti-aging treatments and high-end skincare to
maintain youthful skin. They commmonly seek plastic surgery and
cosmetic enhancements while balancing traditional beauty
ideals with global standards.

GEN X
(1965 - 1980)

Millennials, influenced by global exposure and social media, are

™ 7 n '\" shaped by international beauty trends. They draw inspiration from
GENY o R influencers and celebrities, favoring natural beauty that enhances
=0 g ‘ rather than alters features. Additionally, they prioritize brands that
(1981 - 1996) {jﬁ ’H' emphasize sustainability, cruelty-free production, and
transparency.

[

LLTERRETY

SELF EXPRESSION | BODY POSITIVITY | MINIMALISM

For Gen Z, beauty emphasizes individuality and experimentation &

with makeup, hairstyles, and fashion. They challenge traditional

norms, promote body positivity and inclusivity, and reject !

conventional beauty standards. Influenced by TikTok and |

Instagram, they prioritize skincare and self-care, aligning with =
global wellness trends.

GEN Z
= (1997 - 2012)

Gen Alpha is growing up in a digital environment where beauty is
; influenced by AR filters and avatars. Their understanding of beauty is fluid
GEN ALPHA £ and experimental, embracing diversity in skin tones, body types, and styles.

This generation expects brands to offer personalized beauty products and
(2012 onwards) : is inclined towards eco-friendly and cruelty-free options due to their focus

on environmental sustainability.
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OUR
4SIGHT Live Suite

il SiGHTLi V'

PANEL UAE | KSA
Our pre-recruited ahead-of-the-curve panel for quick, cost-
efficient research needs, offering a window into live data.

"J_ SIGHT Li V

COMMUNITIES

Designed to build an agile system to conduct research while
keeping the customer at the heart of the business.

Enables clients to make consumer relevant decisions by
testing on the go.

il SIGHT Ll V

CONSUMER CONNECTS
4SiGHT's solution to curate and build a customized calendar
of immersive interviews for client teams to get the pulse of
the consumer.

Available as ad-hoc & annual programs.

W—

For more information, contact info@4sight-global.com
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OUR

Research Tools

AsiGHT

INSIGHT EXPRESS
LN

Enables swift and efficient innovation testing,
minimizing the risks linked to a comprehensive launch -
allowing you explore, experiment, and fail cheap.

AASMA | CHATBOT

Facilitates interactive conversations with consumers,
streamlining the process of filling consumption/usage
diaries. Leading to improved efficiency and quality of
data collection.

SPRINT \l.

-

Provides an innovative boost to your iterative process
by making it more AGILE through co-creation

workshops, giving wings to potential ideas/
improvements

For more information, contact info@4sight-global.com
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OUR
Calendar

JANUARY

TRENDS SHAPING
OUR REGION

APRIL

CHANGING FACE OF
CUSTOMER EXPERIENCE

JULY

EVOLVING CODES OF
LUXURY

OCTOBER

THE EVOLVING FACE OF
BEAUTY - PART 2

FEBRUARY

RAMADAN IN THE
POST PANDEMIC ERA

MAY

EVOLVING RETAIL
LANDSCAPE

AUGUST

HEALTH, WELLNESS &
SPORTS

NOVEMBER

| SIGHT

MARCH

EVOLVING LANDSCAPE OF
LEISURE & ENTERTAINMENT

JUNE

THE THRIVING GAMING
INDUSTRY

SEPTEMBER

THE EVOLVING FACE OF
BEAUTY — PART 1

DECEMBER

For more information, contact info@4sight-global.com


https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-Trends-shaping-our-region-Jan-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-Trends-shaping-our-region-Jan-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/03/4SiGHT-for-Growth-Ramadan-in-post-pandemic-era-Feb-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/03/4SiGHT-for-Growth-Ramadan-in-post-pandemic-era-Feb-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/04/4SiGHT-for-Growth-Evolving-landscape-of-Leisure-Entertainment-Mar24.pdf
https://4sightglobal.com/wp-content/uploads/2024/04/4SiGHT-for-Growth-Evolving-landscape-of-Leisure-Entertainment-Mar24.pdf
https://4sightglobal.com/wp-content/uploads/2024/05/4SiGHT-for-Growth-Changing-face-of-CX-Apr-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/05/4SiGHT-for-Growth-Changing-face-of-CX-Apr-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/06/4SiGHT-for-Growth-Evolving-Retail-landscape-May-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/06/4SiGHT-for-Growth-Evolving-Retail-landscape-May-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-Trends-shaping-our-region-Jan-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-Trends-shaping-our-region-Jan-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-Trends-shaping-our-region-Jan-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-Trends-shaping-our-region-Jan-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-Trends-shaping-our-region-Jan-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-Trends-shaping-our-region-Jan-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/07/4SiGHT-for-Growth-Thriving-Gaming-Industry-June-2024.pdf
https://4sightglobal.com/wp-content/uploads/2024/07/4SiGHT-for-Growth-Thriving-Gaming-Industry-June-2024.pdf
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