Leisure & Entertainment

A look at travel trends from across the world
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Economic Importance of Tourism in the Middle East

The Middle East has emerged as a global tourism hotspot, with key players like Saudi
Arabia, Qatar, and Egypt making significant investments in cultural, entertainment, and
sustainable tourism.

The UAE stands out as the region's leader, contributing over 7% to its GDP and setting
benchmarks with iconic attractions, seamless connectivity, and world-class

infrastructure. ]

Initiatives like Saudi Arabia's Vision 2030, Qatar's post-World Cup tourism push, and
Egypt's focus on heritage tourism complement the UAE's National Tourism Strategy 2031,
which aims to attract 40 million annual visitors and contribute AED 450 billion to GDP.

With Dubai and Abu Dhabi consistently ranking as top destinations, the UAE spearheads
the Middle East's growth, driving collaboration and innovation across the region's tourism
ecosystem.



Travel, Leisure & Entertainment Trends
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Recharge & Reset
Sleep tourism

More and more travelers are hitting the snooze button on their alarms, trading a morning of sightseeing tour for some
extra hours of sleep. Sleep tourism is on the rise, with people booking vacations that are really focused on emphasizing
high quality sleep experiences

[~ . = E
| —45g§; Ny S

= b S
e - e 3
S IIE"‘" s = : I
i > : 1
The Fairmont Century Plaza in Los Angeles offers a Six Senses offers personalized Sleep and Wellness The Sleep Well in Japan campaigh focuses on
biohacking treatment that includes anti-gravity Programs at various resorts. These programs promoting Japan's traditional sleep practices, such
chair therapy, compression boots, and LED face include sleep tracking, guidance, and tailored as futon beds and Onsen baths, as well as the
visors to improve sleep, reduce stress, and treatments. country's peaceful atmosphere and serene

promote mindfulness. Each location provides unique experiences, such landscapes.
as wellnhess screenings, yoga, massages, facials,
sound healing, and cryotherapy.
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Experience, Celebrate,

Explore
Event Tourism

Major events like concerts, sports, and expos drive tourism, attracting global visitors and boosting local economies. These
events create immediate economic gains and long-term growth by enhancing global visibility and encouraging repeat
visits.
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Large-scale concerts by global stars like Coldplay, Sporting events like the FIFA World Cup, Olympics, Expos and Trade Shows: Global exhibitions, such
Beyoncé, and Taylor Swift draw massive and Formula 1 Grand Prix attract millions and as the Dubai Expo 2020, create unique
international crowds. gdenerate billions in tourism revenue. The 2022 opportunities for countries to showcase
Taylor Swift's 2024 Singapore show alone generated FIFA World Cup in Qatar drew 1.4 million visitors innovation while attracting international visitors.
~US$330 million in tourism revenues, with over half and boosted the economy by $17 billion, largely Dubai Expo 2020 saw 24 million visitors, boosting
the audience coming from abroad. through tourism. demand for hotels, transport, and leisure activities.
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Lights, Camera, Action!
Set Jetting

Set jetting has become a prominent trend, with countries around the world experiencing notable increases in visitor
humbers due to their associations with popular films and TV shows. The phenomenon not only boosts immediate tourism
revenues but also helps reshape the global image by attracting travelers interested in both culture and entertainment.
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The Harry Potter franchise has transformed New Zealand has benefited significantly from Shows like Emily in Paris and Bridgerton shine a
locations in the UK into major tourist attractions. offering behind-the-scenes tours for the Lord light on the global dominance of streaming
The Warner Bros. Studio and the Glenfinnan of the Rings and The Hobbit trilogies. These platforms such as Netflix in its influence on
Viaduct in Scotland are popular destinations tours have attracted countless fans to the tourism. Tourists seem to be lapping up Emily in
attracting over 1 million visitors annually and, country, boosting tourism revenue and Paris, with 18 themed tours available across Paris
contributing significantly to the UK economy. showecasing its stunning landscapes. and Auxerre, potentially generating over £1.391

million in revenue.
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Festival frenzy
Tourism around local
Festivals

Festival tourism, the practice of traveling to attend cultural events, has become a significant driver of economic growth
for many countries. By hosting and promoting unique festivals, nhations can attract a large number of tourists, boosting
local businesses, creating jobs, and enhancing their international reputation.
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Oktoberfest in Munich is the world’s largest beer New Orleans' Mardi Gras is a major cultural event Held annually in Bunol, Spain, La Tomatina is a
festival, drawing millions of visitors each year. featuring parades, masquerade balls, and street famous food fight festival where participants
The festival celebrates Bavarian culture with parties. It's rooted in the city's unique Creole and throw tomatoes at each other. The event attracts
traditional food, music, and, of course, beer. Cajun culture. tourists from around the world who come to
The festival attracts around 6 million visitors The festival attracts around 1.4 million visitors participate in the fun and immerse themselves in
annually and contributes an estimated €1.2 billion each year, significantly impacting local hospitality local culture.
to the local economy and entertainment sectors
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Sustainable Adventures
Travelling responsibly

Sustainable travel is growing as more travelers seek eco-friendly options, prioritizing destinations, brands, and
accommodations that minimize environmental impact.
Brands embracing this trend, benefit from increased demand, as they appeal to the rising number of conscious
travelers looking to support responsible tourism practices.

Sustainable practices have elevated Costa Rica's
tourism, attracting eco-conscious travelers and
driving economic growth. Conservation efforts and
green certifications have strengthened its
position as a leading eco-friendly destination,
benefiting both the environment and local
communities.
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Hilton's 'Travel with Purpose' program, aimed at
halving its environmental footprint by 2030, has
significantly boosted its brand appeal. By reducing
water and energy use, eliminating single-use
plastics, and supporting local communities, Hilton
has resonated with eco-conscious travelers and
strengthened its market presence.

4SiGHT Research & Analytics

WORN @ WEAR

BETTER

THAN NEW

patagsonisa

Patagonia, while primarily an outdoor gear
company, has expanded into sustainable travel by
offering eco-friendly products and supporting
conservation projects. Its "Worn Wear" program
encourages customers to buy used gear or repair
existing items, appealing to travelers who value
sustainability and responsible consumption.



You Build They Come
Mega cities boosting travel

Trend of creating whole cities catering to tourism, designed specifically to attract visitors and stimulate local economies.
Examples include Songdo in South Korea and Lijiang in China, where modern amenities are integrated with cultural
elements to enhance the tourist experience.

Songdo, South Koreaq, is a purpose-built smart city Al Ula in Saudi Arabia is developed to boost tourism Neom in Saudi Arabia is a futuristic city desighed

designed to attract tourism and enhance quality of by preserving sites like the UNESCO World Heritage to attract global tourism through advanced
life, featuring advanced technology for efficient site Hegra, featuring ancient Nabatean tombs. The technology and sustainability. Key features include
urban living. With over 40% green space, LEED- area includes luxury accommodations and The Line, a zero-carbon city, and Trojena, a
certified buildings, and cultural attractions like cultural events, which draws global visitors. This mountain resort with year-round outdoor

Central Park and the Songdo Convensia, it blend of heritage and modern hospitality positions activities.
promotes sustainability and business. Al Ula as a premier cultural destination.
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Gami-Vacation
Adventure meets achievement

The trend of Gami-vacation merges travel with gaming experiences, attracting both avid gamers and those interested in
uhique, tech-enhanced vacations. This includes gaming-inspired hotels, VR-enabled adventures, and themed experiences

that allow travelers to engage in virtual or augmented gaming environments.
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Middle East: Saudi Arabia’s Qiddiya project is
developing a Gaming and Esports District with

Japan: The Tokyo Game Show (TGS) at Makuhari South Korea: Seoul hosts the League of Legends
Messe showcases the latest in gaming and esports, World Championship, a global esports event that
including VR innovations and competitive titles. attracts fans from around the world. For a year- accommodations and esports arenas, aiming to
In addition, Tokyo's Esports Cafe in Shinjuku round experience, visitors can explore the e- establish the country as a gaming destination by
Sports Hall of Fame in Mapo-gu, which highlights 2030
the history of Korean esports and offers interactive

offers 24/7 access to premium gaming setups and
tournaments for popular games like PUBG and
League of Legends daming experiences
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Astro Tourism
Where Stars Become Destinations

Astro-tourism invites travelers to explore celestial phenomena, combining stargazing, observatory visits, and astronomy-
based events with unique locations. This trend thrives on destinations with minimal light pollution and rich night skies,
appealing to enthusiasts and casual tourists alike.

Spain: Canary Islands (La Palma): Declared a Chile: Atacama Desert: Known for the clearest Middle East: AlUula Stargazing Festival, Saudi Arabia
Starlight Reserve, La Palma offers pristine dark skies in the world, the Atacama hosts several AlUla organizes annual stargazing events that

skies, professional observatories, and guided observatories and offers unparalleled views of the showcase the desert's breathtaking night skies.

stargazing tours, making it one of the most Milky way, drawing global astro-tourists and These experiences often feature guided telescope
celebrated astro-tourism destinations globally researchers alike. tours and storytelling rooted in ancient Arab

astronomy, making it a cultural and celestial
treat for visitors.
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Travel with Gen Al
Intelligent Automation for
Seamless Travel

Generative

Al

Generative Al is reshaping the travel and leisure industry by creating hyper-personalized experiences. Hotels and travel
platforms are leveraging Al to generate tailored itineraries, virtual travel previews, and real-time activity
customization, enhancing customer satisfaction and engagement.

Dubai: Emirates Airlines: The airline uses Al-driven Japan: Ai-powered Robots: Henn-na Hotel uses
chatbots like Emirates' "Siri-like" assistant to help robotic concierge services to assist guests with
travelers with booking, personalized travel check-ins and room service, improving efficiency
suggestions, and real-time updates. Al also powers while enhancing the personalized guest
smart systems for managing flight schedules and experience. Japan's strong focus on robotics and Al
optimizing in-flight services based on traveler is helping tourists experience a seamless journey,
preferences. driven by advanced technology
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United States: The US is a leader in integrating
Gen Al into the travel industry. Companies like
Google Travel and Expedia use Al to offer
personalized recommendations for destinations,
accommodations, and activities. Al tools analyze
user preferences, sedarch history, and real-time data
to curate travel plans that align with individual
tastes.



Personalized Travel:
Tailored Journeys,
Unforgettable Experiences

Personalized travel is transforming the industry by offering custom-made experiences that cater to individual preferences.
Travel companies design tailored itineraries, exclusive activities, and unique accommodations, ensuring each journey is
special. This approach enables travelers to explore destinations in a way that resonates with their interests

Italy: with companies like Traveling Spoon

Saudi Arabia: The Saudi Tourism Authority offers United Arab Emirates (UAE): The UAE's Dubai
offering bespoke culinary tours. Travelers can exclusive, tailor-made packages for religious Tourism offers highly personalized travel
enjoy private cooking classes with local chefs, tourism, cultural experiences, and luxury stays. experiences through its Dubai Concierge Service,

dine in hidden gems, and explore the rich flavors Through platforms like Visit Saudi, travelers can which curates custom itineraries based on visitor
of Italian regions. Each experience is curated based create customized itineraries, whether exploring preferences. Whether it's a luxury shopping spree
on the traveler’s culinary interests, making ltaly a historical sites, enjoying luxury retreats, or or a private desert safari, the service tailors
top destination for food lovers seeking a engaging in local cultural experiences, all based experiences that cater to each traveler’s desires,
personalized adventure. on their preferences providing a VIP experience in one of the world’s
I siGHT

most dynamic cities.
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4SiGHT has been in the forefront of understanding
traveler needs and motivations
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4SiGHT, in collaboration with Visa, conducted a major multi-country study to understand international
travelers. The research examined both inbound and outbound travel, focusing on destination choices,
motivations, and planning behaviors

This study was groundbreaking due to the breadth and depth of
information

Generated
Covered Covered a total of 85 rePOYtS
40+ 451000 including regional &
countries across the international travel global summaries to
Globe intenders formulate global
strategies for Visa
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One of our major learnings from the study was that traveler needs and motivations are rapidly evolving, making it
essential for brands to measure and understand travel behavior in their region to capitalize on emerging
opportunities
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Partner with 4SiGHT to make the most of
emerging travel trends

4SIGHT leads in tourism insights, using modern research methods to help brands capitalize on

hascent market trends & opportunities
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Understanding Travel Validating ldeas with Influencer/Brand Tie-Ups
Needs/Motivations Consumers
Our travel Usage & Attitude Our concept testing tools ldentifying influencers who
(U&A) studies uncover key allow you to gauge consumer aligh with brand values for
motivators and preferences reactions to new initiatives effective partnerships that
of the target audience, and strategies that are enhance brand image, reach,
helping you tailor marketing backed by data-driven and effectively leverage
strategies effectively. insights before you take travel trends
them forward to your target
audience
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Uncovering Market Shifts with
Data Analytics

Use Advanced data analytics
to identify shifts in traveler
behavior, helping brands stay
ahead of emerging trends and
make informed decisions.
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For more information, contact us at

4SiGHT Research & Analytics



mailto:info@4sight-global.com
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