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*This series is based on the many conversations we have had with consumers over the years.

We are excited to launch our
4SiGHT for Growth Africa series

- KUZA AFRICA

IKUZA AFRICA symbolizes the idea of

fostering growth, development, and
progress across Africa, be it in terms of
economic empowerment, cultural pride,
innovation, or sustainability.

This series is our point-of-view on this
transformation sweeping across the
continent & its impact of on its consumers.

Every month we will bring to you insights
about a trending topic or a category.

We will also look at these trends from the
lens of the generational mindsets.
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Africa’'s Momentum: The Stars Are Aligned

Africa is a continent of extraordinary diversity, rich in its people, cultures, and
resources. Within this diversity lies a shared history and common values, woven
together into a single fabric adorned with countless unique patterns.

Africa’s potential to emerge as a global leader has never been more promising.
This is a time for critical reflection as the continent harnesses its strengths and
addresses its challenges to secure a brighter future for its people.
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Youthful
Population

With over 60% of its
population under the
age of 25, Africa is the
youngest continent,
brimming with energy
and innovation.

Africa's GDP is projected
to grow at an average of

driven by
its youthful population,
urbanization, technology
and infrastructure
investments, natural
resource utilisation,
agricultural potential,
health and education
investments.

Cultural
Wealth

Africa’s influence on
global culture is
growing through
music, film, and
fashion industries
reaching global
audiences.

Digital
Revolution

Mobile phone
penetration exceeds 650
million users and Africa is
experiencing a digital
revolution that is driving
financial inclusion, e-
commerce, and
education.

Regional
Integration

The African Continental
Free Trade Area
(AfCFTA), the largest free
trade agreement in the
world, promises to
boost intra-Africa
trade by 52% by 2030.

Africa’s renewable
energy capacity,
particularly in solar and
wind, positions the
continent as a
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So, what do these
changes mean to
consumers?

How is it impacting
and influencing the
choices they make?

How can companies
stay relevant in this
new context?



The Key Trends Shaping the African Landscape

Cultural Renaissance:
Reviving Heritage,
Redefining Identity

Roots Revival: Embracing
Local and Traditional
Favorites

Africa’s cultural renaissance fuses creativity :

innovation

43 A0S

70% of Sub-Saharan Africans Prefer Local Food
Brands (report)

[ Friday, 08 November 202411:57

Digital Boom: Africa's Leap into the Future Economy

N\ SUp-5anaran Atrica stanas at tne Drink or @ aigital revoluTion, wnere telecommunications ana
(absa) technology are poised to be the driving forces behind sustainable socio-economic development. With
v a youthful population and vast economic opportunities, the region is embracing digital transformation

Chele Moyo | Barbara Asafu-Adiaye @5 @ pathway to inclusive growth and prosperity.

TMT Coverage Banker at Absa CIB
Head of TMT, Absa Ghana

SI{ARE value in the years to come.

The Social Pulse: Influencing
Trends, Shaping Narratives.

MEWS ¢ SOCIETY

The Rise of Social Media and Citizen Journalism in Africa

How social media empowers African citizens to share real stories
by Ikeoluwa Ogungbangbe | October 28,2024

Conscious Choices:
Sustainability Meets
Ethical Living.

We believe there will be a few key drivers of this digital transformation on the continent that will unlock significant economic

Green Challenges: Tackling
Climate Change and
Eco-Pressures

Africa Climate Week demonstrates continent’s
determination to lead on climate action

8 September 2023

UM Climate Press Release

United Markets: AfCFTA
Powering Regional Growth

—stretChedsSouthyAfrican consumeissput
health and suStainability on the shopping
list

Rising Stars: Youth and
Women Leading Change

The African Continental Free Trade Area (AfCFTA) stands as one of the most ambitious
economic initiatives in modern history, encompassing 55 member states of the African Union
(AU) and a combined GDP exceeding $3 trillion. As of 2025, AfCFTA is far more than a trade
agreement; it is a transformative framework reshaping Africa's economic, developmental and
geopolitical trajectory. By addressing the historical fragmentation of Africa’s markets,

Play to Win: E-sports an
Gaming on the Rise

NEWS | Despite the conservatism of Rwandan society, women are
ministers, judges, bosses and more, while also constituting a
majority in Parliament. This female prominence Is set to continue
after the July 15 elections, in which Paul Kagame is running for a
fourth term.

Unwinding Africa:
Entertainment and
Leisure Redefined

Africa takes aim at the video game market

Ahandful of African studios are enjoying considerable success in a still fledgling local market,
which is increasingly attracting the interest of the industry's big names, such as Sony and
Microsoft.

Wellness Revolution:
Prioritizing Health and
Balance

Africa's film industry is ripe to
boom. Idris Elba wants to be there
forit.

EVE CROSBIE AND NATHAN RENNOLDS 27 October 2024 12:15 PM

The wellness industry has been evolving at a staggering
pace and South Africa is no exception. In 2024,
wellness trends not only reflected a desire for better
health but also embraced innovation, accessibility and
personalisation.




Trend 1
Cultural
Renaissance:
Reviving
Heritage,
Redefining
Identity
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African fashion and hairstyles have gained global
recognition, blending traditional elements with
modern styles to appeal to diverse audiences.

IMPACT
Instagram and TikTok have seen a 70% increase in
African fashion and hairstyle content since 2020,

connecting African creators with global audiences
(DataReportal, 2023).

Lagos Fashion Week and South
Africa Fashion Week have grown
p 4 by 35% in participation and

LAGOS FASHION WEEK2024 | - international attendance since

rALIGE7A R, T 2015 (A, 2022)

Brands cater
specifically to the
needs of African hair
textures, promoting
natural beauty and
empowering
consumers.

Designers Lisa Folawiyo (Nigeria)
and Thebe Magugu (South Africa)
have incorporated traditional
African fabrics into modern
designs showcased on global
runways.

African-inspired streetwear .
brands like Daily Paper

(Netherlands/Ghana) and
MIZIZI (U.S.) blend
traditional patterns with
contemporary styles,
gaining global youth
appeal.
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Trend 2 The resurgence of local and traditional products in
Roots Revival: Africa highlights the continent’s deep cultural
. heritage and its growing preference for
Embracing authenticity, sustainability, and economic
Local and empowerment.

Traditional MpPACT
Favorites Africa’s market for traditional products like shea
butter, moringa, and baobab is projected to grow
by 9.3% annually, and is expected to reach $5

A third of consumers in
Nigeria and South Africa
prefer locally sourced
goods and patronize
stores owned by locals
(RETAIL BRIEF AFRICA).

The global demand for
African crafts, including
woven baskets and
textiles, has increased by
30% in the last five years
(UNCTAD, 2023).

Exports of African superfoods like
baobab and fonio have grown by 15%
annually since 2018, reflecting
international interest in their health
benefits (Brookings, 2022).

‘Locally made’ product labels celebrate [FQ\
the uniqueness of African “‘f”
craftsmanship, ingredients, and \'::’
traditions, fostering pride in local MADE IN

culture and heritage, resonating with
consumers who value authenticity. KENYA
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Trend 3

Digital Boom:
Africa's Leap
into the
Future
Economy

From entrepreneurship to digital payments, African
youth are transforming traditional economies by
leveraging technology. Widespread smartphone
adoption and improved internet infrastructure
democratized access to the digital economy.

IMPACT

Youth-led startups in e-commerce, fintech, and
entertainment have emerged. The rise of gig
platforms, digital content creation, and
e-commerce has empowered youth to monetize
skills, products, and services.

Jumia, Flutterwave, and Carry1st exemplify
Africa's digital transformation across e-
commerce, fintech, and entertainment.

To start strong

BT ¢ ) "t They are online platforms tailored to
JUMIAOC

local needs, driving financial inclusion
and tapping into Africa’s youthful
market. Their success highlights the
continent’s innovation, growth potential,
and readiness to lead in the digital

flutterwave Carrylst economy.

Farmcrowdy connects

investors with smallholder

farmers, promoting

sustainable farming and farmcr )

economic growth. It has
empowered 25,000 farmers
in Nigeria.

A logistics startup based in
Nigeria, Kobo360 uses digital
technology to optimize freight
KO BO management, reducing
transportation inefficiencies. The
platform has moved over 500

million tons of goods across
Africa since its launch.
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Trend 4 Social media driven by Africa's digitally active
The Social youth and an expanding internet infrastructure,
is reshaping how trends, brands, and messages

Pulse: spread across the continent. Influencers, content
Influencing creators, and online communities wield significant
Trends, power, affecting everything from consumer
Shaping behavior to society norms. Social Media
. platforms are now spaces for advocacy, commerce,
Narratives and cultural expression.

IMPACT

Over 75% of African e-commerce transactions
are influenced by social media platforms and
influencer recommendations mckinsey, 2023).

84% of participants rely on social
media as their primary news
7o D I S n source. This shift underscores the
Q ) growing influence of social media
\'/ Disinformation Social Media Alliance in shaping publlc opinion and

disseminating information
across the continent.

Growth of Social Media Users in Africa

The number of social media users in Africa has been rising
continuously, amounting to over 384 million as of 2022. Social
media penetration is considerably higher in Northern and Southern
Africa, with 56% and 45% of the population using social media,
respectively, as of February 2022. This growth highlights the
expanding digital landscape and the increasing role of social media
in daily life across the continent. (STATISTA)
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Consumer Engagement and Purchase Intentions:

A study focusing on South African consumers found that active
engagement with brands on social media platforms positively
affects purchase intentions. Brands that interact meaningfully with
users can enhance consumer trust and drive sales. JOURNALS.CO.ZA)
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Trend 5

Green
Challenges:
Tackling
Climate
Change and
Eco-Pressures

Rising temperatures, changing rain patterns, and
environmental degradation are exacerbating
socio-economic challenges across the continent.

IMPACT

Climate change has worsened food insecurity,
displaced populations, and heightened
competition over natural resources. At the same
time, renewable energy adoption, carbon offset
initiatives, and green technology innovations have
gained traction.

Morocco’s Noor Solar Project is
one of the largest solar plants in
the world, showcasing Africa’s
renewable energy potential

N
N
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Investments in renewable

energy in Africa grew by i |
50% between 2020 and

2023, driven by projects like
South Africa’s wind farms
and Ethiopia’s hydropower
initiatives (IRENA, 2023).

M-KOPA (East Africa): Provides
affordable solar home systems,
reducing reliance on kerosene and
improving energy access
sustainably.
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Trend 6 Sustainability and ethical consumption are rapidly
Conscious 92ining momentum in Africa, driven by growing
Choices: environmental awareness, economic realities,
) Ol.c.es. and social responsibility.
Sustainability |ypacT

Meets Ethical African consumers are increasingly prioritizing
Living products and services that align with their values,
favoring brands that promote sustainability,
transparency, and ethical practices.

Certifications such as "Organic,”
"Fair Trade," or "Carbon Neutral"
are influencing purchase decisions as
consumers seek products that align
with their values. Ethiopian coffee
brands prominently showcase eco-
certifications to appeal to

FAIRTRADE environmentally conscious buyers in

INTERNATIONAL Ethiopia, Africa and worldwide.

Over 34 African
countries have
implemented plastic bag
bans or restrictions,
reflecting consumer and
governmental
commitment to reducing
waste (UNEP, 2023).

R Y Y Y Y YO W YO O S S GO WS G !

S LETA CARTON [
PACK USHINDE
5 Kenyan brands promote
ek e s S sustainability with recyclable
For every § Packs of 1 Litre -6 points - packaging and local sourcing,
For every 5 packs of 500m! - 3 Points . . .
Forevery s packs of2somi1spoinis — — resonating with eco-conscious

consumers.

3
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Trend 7

United
Markets:
AfCFTA
Powering
Regional
Growth

The African Continental Free Trade Area
(AfCFTA) is aimed at fostering economic
integration and collaboration across Africa.

IMPACT

AfCFTA will create a unified market of 1.4 billion
people with a combined GDP of over $3.4 trillion
through boosting intra-African trade,
industrialization, and regional cooperation.

The Lamu Port-South
Sudan-Ethiopia Transport
Corridor (LAPSSET) project
aims to improve cross-
border trade infrastructure
in East Africa.

AfCFTA could lift 30
million Africans out of
poverty and boost
income levels by 7% by
2035. (World Bank, 2023)

As of 2023, 46 of 54 member
states have ratified the AfCFTA
agreement, signaling strong
political and economic
commitment (UNECA, 2023).

AFCFTAVISION
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Trend 8 As key segments of Africa’s population, the

Rising Stars:
Youth and

IMPACT
Women

empowerment of youth and women in Africa is
driving social, economic,

and political change.

Women and youth are increasingly driving

Leading entrepreneurship, tech innovation, and social

Cha nge advocacy.

AW IF

AFRICAN WOMEN'’S
DEVELOPMENT FUND

Initiatives like She Leads
Africa and Tony Elumelu
Foundation empower
young entrepreneurs
across Africa.

Call for
Application

YOUTH LEADERSHIP
PROGRAMME

undergraduates passionate about the SDGs,
Leodership & Active Citizenship

opply ot www.leapafrica.org/ylp

The establishment of the
African Women's
Development Fund (AWDF) in
2000 marked a significant step
in supporting women's
empowerment initiatives.

THE TONY ELUMELU
") FOUNDATION

EMPOWERING ‘@ LN
AFRICAN "“5iRy APPLY NGW
ENTREPRENEURS &4 3

LEAP Africa: Provides leadership and
mentorship programs for African
youth, focusing on civic
engagement and entrepreneurship.
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Trend 9

Play to Win:
E-sports and
Gaming on
the Rise

R Y T S S W S YN N S S S Y N !

E-sports and gaming have experienced
exponential growth, driven by a youthful
population, expanding digital infrastructure, and
increasing local and global investments.

IMPACT

Africa’s gaming market was valued at $590 million
in 2022 and is expected to grow to $1 billion by
2026, driven by mobile gaming statista, 2023).

FEJA (lvory Coast): The Electronic and
Video Game Festival of Abidjan is one
of Africa’s largest e-sports events,
attracting gamers from across the
continent.

Africa takes aim at the video
game market

Afro video game developers like
Kiro'o Games in Cameroon and
Maliyo Games in Nigeria are
pioneering Africa's burgeoning
game industry, targeting local
and global audiences with
culturally rich narratives."

"The Rise of E-sports and
iGaming in Africa: Insights from
SBEA+ 2024"

With a projected market growth that
soared from $1.1 billion in 2019 to
an impressive $2.4 billion in 2023
and grow at a CAGR of 11.62% to
reach USD 4.14 billion by 2030
highlights the unique characteristics
of E-sport compared to traditional
gaming. (iGaming Afrika and Mordor
Intelligence)
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Trend 10
Unwinding
Africa:
Entertainment

and Leisure
Redefined

Leisure and entertainment in Africa are rapidly
evolving, driven by youth-led demand for digital
experiences, cultural representation, and innovative
formats.

The sector has expanded beyond traditional
activities to include streaming, immersive
experiences, and culturally resonant content,
reflecting changing consumer preferences and
technological advancements.

IMPACT

The rise of streaming platforms, gaming, and social
media has revolutionized how Africans consume
and interact with entertainment.

Local content is on the rise, with African creators
producing culturally resonant films, music, and
games that are increasingly global in reach.

Festivals like Afrochella (Ghana) and Nyege Nyege
(Uganda) saw attendance increase by over 30%
post-COVID, reflecting a strong desire for in-
person entertainment (Eventbrite, 2023).

Africa’s film industry is ripe to boom. Idris
Elba wants to be there for it.

Idris Elba plans to relocate to Africa within the
next five to ten years to support the burgeoning
film industry on the continent. (Business Insider)

Africa’s video streaming market grew by
42% in 2022, with platforms like Netflix,
Showmax, and YouTube leading the
charge (Statista, 2023).

Afrobeats accounts for over 80% of African music
streams globally, with platforms like Boomplay 9
and Spotify showing 50% growth in user

3 Boompl ify:
engagement since 2020 (IFPI, 2023). oompiay - Spotil
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Trend 11 This trend is driven by rising health consciousness,
Wellness urbanization, and the influence of global wellness
. movements. African consumers, particularly urban
Revolution: youth, are embracing fitness regimens, healthy
Prioritizing diets, and self-care products, contributing to the
Health and rapid growth of the wellness industry.

Balance IMPACT
The fitness market in Africa is projected to grow at

a CAGR of 7% between 2022 and 2028, with
increased participation in gyms, yoga, and fitness
events (Research and Markets, 2022).

Fitness startups like Evolve Gyms (Kenya) and Planet Fitness (South
Africa) are making gym memberships and fitness accessible to
middle-income consumers.

Virtual fitness platforms like Nigeria's Lifebank Fit offer online
workouts and health challenges, gaining popularity among young
professionals.

[ Y Y Y U TS S Y M ¢

Brands like Nature's Basket (South Africa) and Healthy U (Kenya) focus
on supplying organic and health-oriented products to urban
consumers.

Entrepreneurs are creating superfood products from local
ingredients like moringa, baobab, and hibiscus.

Retreats like GocheGanas (Namibia) and Lamu Yoga Festival (Kenya)
attract international and local participants, blending African cultural
practices with wellness activities

'|15iGHT
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As brands navigate these changes in the region, here is a snapshot of the
generational mindsets to help better connect with them...

GEN ALPHA
(2012 onwards)

Highly curious
and globally
connected.
Strong belief in
technology as a
tool for change
and
empowerment.

Interactive
platforms like
TikTok,
YouTube Kids.
Influenced by
visual and
gamified content.

Gamification
and engaging
experiences.
Brands that are
fun, tech-savvy,
and visually

appealing.

Focused on self-
expression but
influenced by
family and peers.

~
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GEN zZ
(1997 - 2012)

Driven by
authenticity and
purpose.
Advocates for
inclusivity and
social justice.

TikTok,
Instagram, and
peer-driven
platforms.

Trust influencers
and real-time
interactions.

GENY
(1981 - 1996)

THEMES THAT CONNECT

Balances
modernity with
cultural
traditions.
Aspirational,
entrepreneurial,
and experience-
focused.

CHANNELS THAT CONNECT

LinkedIn,
Instagram, and
e-commerce
platforms.
Trust
professional
networks and
online reviews.

GEN X
(1965 - 1980)

Pragmatic,
security-driven,
and family-
oriented.

Trust established
systems and
reliable sources.

Email
marketing,
Facebook, and
traditional retail
experiences.
Trust established
news outlets.

ASPECTS OF THE BRAND THAT CONNECT

Authenticity,
ethical practices,
and stories that
resonate with
their values.
Cool, trendy
branding.

Balance between
individual
identity and
global
community
values.

Personalization,
luxury with
sustainability,
and user-friendly
experiences.
Purpose-driven
brands.

SELF VS. OTHERS

Strong belief in
self-
improvement
but values
collaborative
communities for
shared growth.

Brand trust,
long-term value,
and practicality.
Responsive
customer service
and reliability.

Leans toward
community
values but
prioritizes family
security.

BABY BOOMERS
(1946 - 1964)

Strong focus on
legacy and
cultural heritage.
Prefers simplicity
and traditions.

TV, radio, and
print media.
Trust traditional
institutions and
face-to-face
interactions.

Simplicity,
heritage
alignment, and
reliability.
Brands that
evoke nostalgia
and cultural
relevance.

Deeply
community-
oriented, valuing
collective well-
being over
individualism.

I SIGHT
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OUR

4SiGHT Live Suite

Lsint 1./
PANEL AFRICA

Our pre-recruited ahead-of-the-curve panel for
quick, cost-efficient research needs, offering a
window into live data

Asighr 1.0
COMMUNITIES

Designed to build an agile system to conduct
research while keeping the customer at the heart
of the business.

Enables clients to make consumer relevant
decisions by testing on the go

Asighr 1.1/
CONSUMER CONNECTS

4SiGHT's solution to curate and build a
customized calendar of immersive interviews for
client teams to get the pulse of the consumer

Available as ad-hoc & annual programs

For more information, contact

info@4sight-global.com

I siGHT
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OUR
Research Tools

INSIGHT EXPRESS

Enables swift and efficient innovation
testing, reducing the risks linked to a
comprehensive launch - allowing you to
explore, experiment, and fail cheap.

AASMA | CHATBOT

Facilitates interactive
conversations with
consumers, streamlining
the process of filling
consumption/usage
diaries. Leading to
improved efficiency and
quality of data collection.

SPRINT+

Provides an innovative boost
to your iterative process by
making it more AGILE through
co-creation workshops, giving
wings to potential
ideas/improvements

For more information, contact

info@4sight-global.com

'ﬂﬁGHT
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We hope you fill this series inspiring
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Look forward to
meeting you next =
month as our BOR g
series captures
Africa's Cultural

Renaissance
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