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Enhanced offering with 
the development of 
cultural festivals, 
museums, and 
entertainment venues

Substantial 
investments in 
transportation, 
healthcare, and 
education, to enhance 
the overall quality of 
life.

GCC regions 
collaborate not only 
economically but also in 
areas like security and 
healthcare

Investing in non-oil 
sectors such as 
tourism, technology, 
and renewable 
energy.

Increasing awareness 
and adoption of 
sustainable practices, 
in terms of 
environmental 
conservation and 
social responsibility 
across various sectors.

Empowering the youth 
and increasing 
women's participation 
in the workforce are 
gaining momentum, 
with focus on 
education, training, 
and promoting 
entrepreneurship.

Innovation and digital 
transformation 
initiatives by 
promoting smart cities, 
e-government services, 
encouraging adoption 
of digital payment 
systems
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EMBRACING LOCAL

EXPERIENCE IS KING

IMPORTANCE OF 
HYPER-INDIVIDUALIZATION 

WOMEN & YOUTH
 DRIVE CHANGE

SPOTLIGHT ON HEALTH & WELLNESS NATURE AND SCIENCE COME 
TOGETHER FOR BEAUTY 

DIGITAL TRANSFORMATION A GIVEN AI TAKES OVER 
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Trend 1

Trend 8
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Trend 2

Trend 3

Trend 5

Trend 4

Trend 6

Trend 7

Link to the January Report

https://4sightglobal.com/wp-content/uploads/2024/02/4SiGHT-for-Growth-Trends-shaping-our-region-Jan-24.pdf


Trend 1
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February 2024: 

Trend 2

Trend 3

Trend 6

Trend 4

Trend 5

Link to the February Report

https://4sightglobal.com/wp-content/uploads/2024/03/4SiGHT-for-Growth-Ramadan-in-post-pandemic-era-Feb-24.pdf


Trend 1
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March 2024: 

Trend 2

Trend 3

Trend 5

Trend 4

Trend 6

Trend 7

Link to the March Report

https://4sightglobal.com/wp-content/uploads/2024/04/4SiGHT-for-Growth-Evolving-landscape-of-Leisure-Entertainment-Mar24.pdf
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April 2024: 

Trend 2

Trend 3

Trend 5

Trend 4

Trend 6

Trend 7

Trend 1

Trend 8

Link to the April Report

https://4sightglobal.com/wp-content/uploads/2024/05/4SiGHT-for-Growth-Changing-face-of-CX-Apr-24.pdf
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May 2024: 

Trend 2

Trend 3

Trend 5

Trend 4

Trend 6

Trend 7

Trend 1

Trend 8

Link to the May Report

https://4sightglobal.com/wp-content/uploads/2024/06/4SiGHT-for-Growth-Evolving-Retail-landscape-May-24.pdf
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June 2024: 

Trend 2

Trend 3

Trend 5

Trend 4

Trend 6

Trend 1

Trend 7

Link to the June Report

https://4sightglobal.com/wp-content/uploads/2024/07/4SiGHT-for-Growth-Thriving-Gaming-Industry-June-2024.pdf
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July 2024: 

Trend 2

Trend 3

Trend 5

Trend 4

Trend 6

Trend 7
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Trend 1

Trend 8

Link to the July Report

Link to the July Report

https://4sightglobal.com/wp-content/uploads/2024/08/4SiGHT-for-Growth-Evolving-Codes-of-Luxury-Jul-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/07/4SiGHT-for-Growth-Thriving-Gaming-Industry-June-2024.pdf
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August 2024: 

Trend 2

Trend 3

Trend 5

Trend 4

Trend 6
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Trend 7

Trend 1

Link to the August Report

Link to the August Report

https://4sightglobal.com/wp-content/uploads/2024/08/4SiGHT-for-Growth-Evolving-Codes-of-Luxury-Jul-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/09/4SiGHT-for-Growth-Future-of-the-Wellness-Economy-August-2024.pdf
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September 2024: 

Trend 2

Trend 3

Trend 5

Trend 4

Trend 6

Trend 7

Trend 8
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Trend 1

Link to the September Report

Link to the September Report

https://4sightglobal.com/wp-content/uploads/2024/08/4SiGHT-for-Growth-Evolving-Codes-of-Luxury-Jul-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/10/4SiGHT-for-Growth-Evolving-Face-of-Beauty-Part-1-Sept-24.pdf


Trend 3

Trend 5

Trend 6
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October 2024: 

Trend 1

Trend 2

Trend 3

Trend 2

Trend 1

Trend 4Trend 4

Trend 5

Trend 6

Hair CareSkin Care

Link to the October Report

Link to the October Report

https://4sightglobal.com/wp-content/uploads/2024/08/4SiGHT-for-Growth-Evolving-Codes-of-Luxury-Jul-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/11/4SiGHT-for-Growth-The-Face-of-Beauty-Pt-2-Oct-24.pdf


Trend 3

Trend 5

Trend 6

Trend 7
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October 2024: 

Trend 1

Trend 2

Trend 3

Trend 2

Trend 1

Trend 4

Trend 4

Trend 5

Trend 6

Trend 7

Trend 8

FragranceMake-Up

Link to the October Report

Link to the October Report

https://4sightglobal.com/wp-content/uploads/2024/08/4SiGHT-for-Growth-Evolving-Codes-of-Luxury-Jul-24.pdf
https://4sightglobal.com/wp-content/uploads/2024/11/4SiGHT-for-Growth-The-Face-of-Beauty-Pt-2-Oct-24.pdf
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November 2024: 

Link to the November Report

Link to the November Report 

https://4sightglobal.com/wp-content/uploads/2024/08/4SiGHT-for-Growth-Evolving-Codes-of-Luxury-Jul-24.pdf
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Brand Purpose 
& Values

Experience-
Centric 
Consumption

Conscious 
Consumerism

GEN ALPHA 
(2012 

onwards)

GEN Z
(1997 - 2012)

GEN Y
(1981 - 1996)

GEN X
(1965 - 1980)

BABY BOOMERS
(1946 - 1964)

Personalization 
&  
customization

Inclusivity & 
diversity

Ethical & 
responsible
branding
 

THEMES THAT CONNECT 

CHANNELS THAT CONNECT 

ASPECTS OF THE BRAND THAT CONNECT

Community & 
Connection with 
own tribe

Authenticity & 
Transparency

Social Activism 
& Purpose-
Driven Brands

Individuality & 
Self-Expression

Blend of global 
trends with 
cultural 
sensitivity

Family Values & 
Cultural 
Sensitivity

Luxury Brands & 
Status Symbols

Brand Trust & 
Reliability

Short-Form 
Content 

Visual Appeal

Ephemeral 
Content 

Storytelling

Influencer 
Marketing 

Peer 
Recommendations 

Retail 
Experiences

Educational 
Marketing 

Traditional 
Retail & Media 
Channels

Celebrity 
Endorsements 

Company & its 
sustainable 
practices 

Company 
values & its 
impact on 
society 

Renowned Brand 
names, its vision 
& purpose 

International 
brand names

SELF VS. OTHERS

I > WE I > WE I = WE I = WE I = WE

Quality of 
ingredients & its 
efficacy 
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INSIGHT EXPRESS

Enables swift and efficient innovation testing, minimizing
the risks linked to a comprehensive launch - allowing you
explore, experiment, and fail cheap.

AASMA | CHATBOT

Facilitates interactive conversations with consumers,
streamlining the process of filling consumption/usage
diaries. Leading to improved efficiency and quality of data
collection.

SPRINT+

Provides an innovative boost to your iterative process by
making it more AGILE through co-creation workshops,
giving wings to potential ideas/improvements
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