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The Global Rise of Wellness 1n Real Estate

$1.4T

Wellness Tourism Market by 2027
Growing at 9.2% CAGR

4+

Global Wellness Hubs

London, Miami, Costa Rica, Bali

The wellness real estate sector is experiencing unprecedented growth as developers
worldwide integrate luxury amenities with cutting-edge technology and holistic health
principles. These sophisticated living spaces prioritize resident wellbeing through
biophilic design, advanced air and water filtration systems, and immersive wellness
programs.

Smart wellness communities are revolutionizing traditional real estate by incorporating
Al-powered fithess centers, telemedicine facilities, and sustainable infrastructure. This
transformation reflects a fundamental shift in consumer priorities, with buyers increasingly
valuing health-enhancing environments over conventional luxury markers.

Global Examples
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Wellness 1n Real Estate:
A New Standard for Healthier Living in the UAE

The integration of wellness into real estate has evolved from an added luxury to an
essential feature, driven by increasing consumer demand for healthier living environments.

In the UAE, the wellness real estate market is projected to grow from AED 503 million to
AED 31 billion by 2027, reflecting a significant shift toward holistic, health-centric
communities. Globally, wellness-focused real estate is becoming a trillion-dollar market,

with demand growing at 21% annually.

Shift to Holistic Wellness

Modern buyers, particularly high-net-
worth individuals (HNWIs), are prioritizing
air and water quality, biophilic designs,

and mental wellness spaces over
traditional opulence.

With UAE developers competing on an
International stage, embedding wellness
as a core offering rather than an
afterthought will be key to attracting
discerning buyers.

Future Projections

As urban stress levels rise and
consumers demand healthier lifestyles,
real estate developers must go beyond

one-off wellness features and adopt
long-term wellness-driven masterplans.

The 15-minute city concept, where
residents can access green spaces,
fithess centers, organic markets, and
medical wellness hubs within walking
distance, is gaining traction globally.
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Wellness amenities that drive ROI

According to the Global Wellness
Institute, wellness real estate
commands a 10-25% price premium
over conventional properties.

Features such as Al-powered fithess
centers, meditation gardens, and
holistic health concierge services are
emerging as must-haves, making
wellness an investment rather than an
expense for developers.
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Luxury goes Off- Grid The Rise of Wellness-
=3 Oriented Communities
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Luxury Integration
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Luxury goes Off-Grid

The trend of Off-Grid and Energy-Efficient Luxury Homes is gaining momentum globally,
as affluent buyers seek residences that offer both opulence and sustainability. These
homes are designed to operate independently from public utilities, utilizing renewable
energy sources and advanced technologies to minimize environmental impact while
providing high-end amenities.

Energy-efficient buildings in Dubai have achieved a 19% reduction in energy use and 30%
water savings. A pioneering development in Dubai, The Sustainable City comprises 500
homes powered by solar panels capable of achieving 10 megawatts at peak capacity.

Key features

@ Renewable Energy Integration
@ Water Conservation Systems
@ Energy-Efficient Appliances

Global Inspiration

Designed by architect Fran Silvestre, Villa Noon is poised to
become Spain’'s first zero-emission luxury property. The 2,000-
square-meter residence features solar panels, advanced water
collection systems, and geothermal energy solutions, adhering to
passive house standards for energy efficiency.

Vill&Noon
Spain

Touted as the world's first off-grid, energy-positive luxury
resort, Svart is constructed using a holistic circular approach. € __
The hotel harnesses renewable energy to not only power its R
operations but also generate surplus energy, setting a new
standard for sustainable hospitality.
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Svart, Norway
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Designing for People

R Renewable Energy A Advanced Water T Green building
Integration Management System Certifications
Incorporate solar Utilize innovative water Strive for certifications
panels, wind turbines, collection, recycling, such as LEED to
and geothermal and purification demonstrate
systems into luxury technologies to commitment to
developments to promote sustainability sustainable building
reduce reliance on and resource efficiency practices.
public utilities and in residential projects.
appeal to

environmentally
conscious buyers.
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The Rise of Wellness-Oriented Communities

COCOCCCOOCCCCCC0C0CC

Dubai's real estate market is witnessing a surge in wellness-oriented communities. Over
60% of homebuyers now prioritize wellness features such as green spaces,
walkability, and eco-friendly designs.

The UAE wellness real estate market is growing at 8-10% annually, aligning with global
health-conscious living trends. Communities with dedicated wellness facilities see higher
rental yields and long-term value appreciation.

Developers in the UAE are responding to this trend by integrating wellness-centric
k—= features into new projects. These include air purification systems, biophilic designs,
thermal comfort technology, and access to green spaces.

Integrated wellness residences in Sydney, Australia have spa

International wellness communities

Serenity Ridge

services, providing a holistic approach to well-being and
relaxation.

Strategies for Wellness-Focused Projects

O

R

Tokyo’s Green
Spaces Initiative

Differentiate projects

Incorporate wellness-
focused amenities like
meditation spaces, air
purification, and
sustainable materials to
stand out in the market.

Invest in high-quality
insulation,
soundproofing, and
temperature regulation
to enhance living
comfort.

A Community engagement

Promote fithess trails,
organic markets, and
health-centric retail to
foster a sense of
community and well-
being.

Organic grocery stores,
wellness cafes, and
fitness studios within
the community.

55

Luxury wellness homes in Colorado, USA with nature immersion,
offering residents a tranquil and rejuvenating living experience.

. e N
One Barangaroo

Tokyo’s high-rise developments with wellness-focused urban
greenery, promotes a healthy and sustainable urban lifestyle.

Target Affluent buyers

Position wellness-
oriented communities
as premium lifestyle
investments to attract
affluent buyers seeking
a healthy lifestyle.

Seek global wellness
certifications (WELL,
Fitwel) to enhance
project credibility.
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Transformation with Eco-Luxury

Traditionally, luxury homes prioritized opulence, exclusivity, and prime locations, but today,
discerning buyers are demanding eco-conscious designs that align with their values of
environmental responsibility.

A report by the Global Wellness Institute projects that the wellness real estate market—
including sustainable luxury properties—will reach $887 billion by 2027, growing at a 16%
CAGR. The UAE, a pioneer in innovative real estate, is rapidly integrating sustainability-
focused developments into its high-end housing sector

World 1s Leading in Eco Luxury

Limestone House, Australia is a Passivhaus-certified mansion
featuring airtight insulation, triple-glazed windows, and smart
energy systems.

Limestone House

W.LLN.D House in Netherlands is a fully automated green home
with a centralized air/water heat pump and integrated smart « | T
systems for energy efficiency. g .. U

W.IL.N.D House

COOCCOCOCCCCCCC0CCC0C

Combining sustainability with high-end living

R Smart & Energy-Efficient Ay Conservation-Focused Landscaping
Designs
Implement intelligent home Develop biodiversity gardens,
automation, high- vertical forests, and water-
performance insulation, and efficient green spaces for an
passive cooling techniques eco-friendly ambiance.
for superior energy
efficiency.
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Design and Nutritional integration

The UAE's real estate market is witnessing an unprecedented transformation as
developers pivot towards creating living spaces that prioritize health and wellness.

Wellness-integrated properties have seen a remarkable 56% increase in demand since
2023, with buyers willing to invest an additional 25-30% premium for homes that
Incorporate comprehensive health features.

Modern developments are prioritizing movement-friendly architecture and smart
kitchens that promote healthy eating. This includes staircase-first designs, walking

k—= paths, and in-home nutritional technology that track dietary habits and optimize meal
planning.
L=
=
L= :
Global Examples of Integrated Design
=
L=
- A residential complex designed for movement and wellness,
featuring unique architectural design and community spaces that
=3 N&w York’s promote an active lifestyle.
VIA 57 West
==
==
=
&= Singapore’s kitchen integrates smart kitchens and active
spaces in residential planning, creating a technologically
k-3 advanced and health-conscious living environment. PungzbiBigiial
District
=3
=3
Incorporating Design & Smart Kitchens
R Incorporate active design gy Smart kitchen &% Techenabled
Encourage movement Integrate nutrition-
through strategically tracking appliances, Al Homes with built-in
placed staircases, meal planners, and sensors that track air
fithess zones, and voice-activated quality, hydration
cycling-friendly layouts cooking assistants to levels, and dietary
with wellness-focused support healthy eating intake, providing real-
developments with habits. time feedback for
active design healthier living.
principles. Can introduce
community gardens,
Build bike-friendly rooftop hydroponic
paths and community farms, and organic food
bike-sharing programs markets within
to promote alternative, developments to give
healthy transport. residents access to
fresh, homegrown
produce.
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Food-Safe Homes: The Next Big Trend in Abu Dhabi

Advanced food safety measures are transforming the real estate landscape in Abu Dhabi.
Specialized ventilation systems are integrated by utilizing nanotechnology to filter
airborne contaminants, which not only improve air quality but also extend the shelf life of
fresh produce by up to 27%.

The adoption of antimicrobial materials in countertops, flooring, and wall surfaces has
led to properties commanding a market premium of 12-15%, reflecting a growing
consumer awareness of food safety in real estate decisions.

=
L=
L=
L= ! i
Global Examples of Innovative Integration
=
L=
- South Quay Plaza offers contemporary apartments with modern
kitchens designed for both style and functionality. The kitchens
=3 South Quay are equipped with integrated smart appliances that monitor food
Plaza, UK storage conditions, ensuring freshness and safety.
==
==
==
k- Theresidences boast custom-designed kitchens with
professional-grade appliances, including steam ovens and T o B
k-3 advanced refrigeration units that maintain optimal food storage et | 2‘!‘ v i
conditions. Oneb57, USK] E}'
=3
=
Incorporating Design & Smart Kitchens
R Market differentiation fy Enhanced property value
Implementing advanced food The use of antimicrobial materials
safety features can distinguish and smart technologies can
properties in a competitive market, increase property values, as
attracting health-conscious buyers consumers are willing to pay a
and tenants. premium for enhanced safety
features.
Highlighting these features as part
of a "wellness home" concept, These innovations resonate
tapping into the growing demand strongly with UHNWI and HNWI
for residences that actively buyers, particularly those who
promote healthier lifestyles. prioritize sustainability, health, and
longevity
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4S1GHT's Tailored Solutions for
Evolving Market Dynamics

Evolving Buyer Preferences & Product-
Market Fit

via

Home Clinics: Holistic research program to
improve/optimize proposed communities and
fine-tuning the targeting & pricing strategies.

Post-Sales Experience & Customer
Retention

via

Voice of customer: Making use of our in-
house program to track the voice of
customer at every point in their buying and
post-sales journey. The program tracks
customer satisfaction and provides
strategies to remedy negative perceptions (if

any)

Investor Confidence & International Appeal

via

International Strategy: A program that helps
you fine tune your strategy for international
investors (HNWI). The program identifies
needs from a development, communication &
positioning standpoint for investors

I SiGHT

Panel UAE | KSA: Our pre-
recruited ahead-of the-curve
panel for quick, cost-efficient
research, needs, offering a
window into live data

<\l

Communities: Designed to build
an agile system to conduct
research by enabling clients to
make customer relevant
decisions by testing on the go

Market Intelligence & Positioning

via

Competitive Intelligence: A program that
leverages our broker network to give you
quick/real time updates on the latest
launches in the market.

The program also helps you keep track of the
latest trends in the sector

Compliance, Service Quality & Trust in
Developers

via

Mystery Audit: A program that evaluates the
compliance levels among operations and
front-end staff to ensure that our service
delivery is as intended and results in the best
customer experience that can be delivered.

Design Idea testing

via

Sprint+: Provides an innovative boost to your
iterative process by making it more AGILE
through co-creation workshops, giving wings
to potential ideas/improvements

LIVE Suite

Consumer Connects: Curate and
build a customized calendar of
immersive interviews for client
teams to get the pulse of the
consumer; Available as ad-hoc
and annual programs
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THANK YOU!
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