RAMADAN 2026 . GENERATIONAL LENS

From Eid to
Everyday

Exploring the generational lens of Eid as

the peak moment and the post-Eid reset

Gen X . Millennials . Gen Z . Gen Alpha
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From festive peak to practical reset
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GEN 2 - GEN ALPHA
1997 - 2012 2013 - mid 2020s

the
Refreshers

Radiants

* Focus on family presence, hospitality, Excitement, gifts, sweets, outings and

gifting & social responsibility special attention

+ Spending is more emotionally justified + Children are highly emotionally
because it supports the occasion engaged in the day’s rituals & rewards

* Return to discipline, restraint and e Children move back into normal
household control rhythms — school preparation, home

* Attention moves toward budget routines, familiar entertainment
prudence, health consciousness, home * Move from excitement-led indulgence

replenishment and practical catch-up to easy everyday reassurance




What Brands Should Do?

- GEN Z L GEN ALPHA
1981 - 1996 1997 - 2012 2013 - mid 2020s

the The the
Rebalancers Refreshers D' Radiants ™

+ Pivot from celebration to recovery + Drop Eid creative fast — once the « Move from Eid excitement to
moments — move from social peak is over, lingering festive routine-friendly rewards — smaller
hosting/gathering cues into school communication starts to feel dated treats and gentle delight work better
prep, work prep, fridge refill and
family routine restart * Replace celebration with “back-to- * Create "back to normal” kid cues —

life” relevance — self-care resets, school-friendly packs, activity-led

« Launch “reset the week” mechanics - wardrobe rewear, café catch-ups, rewards and familiar fun fit the lull
ready bundles, weekday meal beauty refresh and low-commitment better than celebration codes
solutions, lunchbox/value packs and pick-me-ups fit better now
quick reorder prompts are more
relevantin this dip * Use post-Eid dip mechanics — soft

comeback drops, “new week” edits,

« Acknowledge post-Eid fatigue — or small bounce-back offers work

messaging should recognize that better than big campaign noise

families are coming off a high-
spend, high-effort period
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