RAMADAN 2026 . GENERATIONAL LENS

Ramadan
Diaries

The Spiritual Depth & Giving Phase

As the last ten nights approach, everything changes.

Gen X . Millennials . Gen Z . Gen Alpha
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The last ten nights approach.
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The mood shifts deeply RS
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GEN Z
1997 - 2012

Purpose Voices

Sharing reflective, spiritual content —
authenticity and depth over
entertainment

Actively supporting purpose-driven
brands that align with their values
Engaging in spiritual discussions
online — Ramadan meaning, faith
identity

Vocal about brands that
commercialize what should feel sacred

GEN ALPHA
2013 - mid 2020s

Anticipators

Excitement building rapidly for
Eid — counting sleeps, asking
about gifts

Family anticipation shared
across the household: Eid
mood is infectious



1981 - 1996

the _
Givers W

*  Smooth last-mile delivery — fulfillment
reliability is the brand promise now

* Donation integrations in checkout
flows — make giving effortless and
instant

» Gratitude-focused communication —
thank, acknowledge, and recognize
loyalty

+ Surface emotional value: how your
product connects to Eid readiness
and joy

Week 3 Rule: Serve the moment.
Don't interrupt it

Week 3 Rule: Earn reverence. Not just
recall.

MILLENNIALS E==

What Brands Should Do?

GEN Z
1997 - 2012

The

GEN ALPHA
2013 - mid 2020s

the

Purpose Voices [] Anticipators ™

+ Cause-led storytelling — show
tangible impact, not polished charity
theater

* Real community impact over
marketing claims; Gen Z calls out
performative CSR

+ Avoid hyper-commercial influencer
pushes — Week 3 is not for hard sells

+ Partner with micro-creators who
speak authentically about faith and

giving

Week 3 Rule: Stand for something real

— or stand aside

+ Transition messaging toward
celebration — begin the Eid pivot this
week

« Focus on joy, family unity, and
togetherness — not product features

Week 3 Rule: Signal the celebration

ahead. Let joy lead
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