o ’f:o:o a'e,
L
L™ ‘."* '’

4



i siGHT

for GROWTH

a monthly series

MARCH | 2026

GAHWA AT MAGHRIB

Across Saudi Arabia,
a familiar moment begins.

he dallah appears.

o[=1) ]I(?htly roasted beans.
roma of cardamom rising in
the steam.

The pour lands softly in sméll /
finjan cups... always with the /
right hand. |
Elders first.

Cups refilled before they empty A
The host watches. j

; The quest notices.
A cup declined once. S

Accepted the second "E'if,wéryone knows the
time. choreography.

Because gahwa isn’t about
caffeine.

It's about belonging.
Generosity.
Cultural fluency.

Billions of riyals flow through
brands that understand this —
premium roasters, hospitality
groups date producers, luxury

part of that pour, it stops being

a product. It becomes protocol.
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GENERATIONS PASS

Cities grow.

The ritual ri\ains.

The maijlis now lives in homes, cafés,

and hotel Iobbi'

The dallah is sleeker.
Sometimes designer.

Finjan cups carry family
crests — or brand logos.

The same golden gahwa. V -
The same aroma of |
cardamom rising in the

steam.

- )

»
At weddings, gahwa flows
And the choreography from curated stations.

holds. During Ramadan, it's styled

Right hand. N for inﬁram.

. Wi i
Elderf first. | In cafés, roasters reinterpre

eneration.

Gen Z serves it with cultural
pride — and shares it with
global confidence. Its
meaning is unchanged.

It still says:

You belong here.

r
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RITUAL MARKETING

Welcome to the Ritual Economy
— where the opportunity isn’t
selling coffee, but earning a
place in the majlis, and never
being:replaced.
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This i1s where culture
hecomes
category value.

Brands that enter
rituals gain three
advantages:

e Habitual consumption
e Social endorsement
e Cultural permanence

N
RITUAL
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BECOMING PART
OF THE RITUAL,
NOT JUST THE
PRODUCT

From protocol

to lifestyle

to identity expression

Gahwa is no longer only
inherited.

It is curated, displayed,
gifted, and shared.

What was once primarily a

gesture of hospitality

now also shapes taste,

status, and brand choice.
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THE RITUAL
REVOLUTION

When Brands Win Through :
Human Connection Understanding these

The lesson isn‘t only about rituals is essential for

gahwa.

It reveals a broader truth: bUIldlng marketmg
Human behavior thrives on Strategles that r330nate,
ituals. . -

rriuats stick, and drive real

From morning coffee . :
to festival traditions, rituals business |mpaCt.
shape how people connect
with brands, products, and
services.

Rituals create
belonging —
not just

engagement.
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WHY RITUALS WILL DEFINE
THE NEXT ERA OF MARKETING

In Saudi Arabia, rituals are embedded in the nation’s cultural DNA.

They structure daily life, social norms, and identity — shaping how people
host, gather, celebrate, and connect.

Today, these rituals are evolving.
They are expanding into urban life, digital culture, and premium

experiences, as younger generations reinterpret tradition through lifestyle,
aesthetics, and social expression.

Rituals shape behavior

more powerfully than
reach ever can.

Rituals are repeated, symbolic behaviors that carry emotional significance.

Unlike habits, they are intentional, social, and meaning-driven — anchoring daily
life with purpose, marking transitions, building identity, and creating order.

Rituals create disproportionate value through:

* Predictable consumption

* Emotional connection beyond utility Thls IS Where
¢ Social reinforcement and word-of-mouth
culture hecomes

e Meaningful, repeatable brand moments

e Harder to replace categﬂrv “alue-
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FROM REACH TO RELEVANCE

The future of marketing
IS not interruption.

It is participation.

Consumers today are not short on choice.

They face:

 endless shelves

o infinite feeds

. instant delivery
 hyper-personalization

They are not starved for options —
they are starved for connection.

What cuts through
IS not volume.

It is relevance.

And rituals create
that relevance.

When brands enter rituals,
they stop interrupting life -
and start becoming part of it.

-rom persuasion — participation
rom transactions — identity
from visibility — belonging
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DECODING RITUALS:
A FRAMEWORK FOR BRANDS

A framework to explore how Cultural Rituals Turn brands

into Meaningful Moments .
. CONSUMER RITUALS FRAMEWORK -

A Guide to Ritual Marketing

RITUAL MAPDING “WHAT” . 7 EMOTIONAL CORE “WHY”
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WHAT THIS SERIES WILL
DELIVER

A structured view of rituals across Saudi life — and how brands
can act on them.

Rituals across life spheres

The rituals that shape everyday life in Saudi
Arabia.

The meaning behind rituals

The emotional, cultural, and social value they
carry.

Evolution across generations

How tradition is reinterpreted in modern
contexts.

Where brands fit in

How brands can enter rituals with

relevance and respect. Evolution —

. 4 Explored across key moments and
L " categories:

¥
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. P a0 L]
5 oy

o Day-in-the-life
« Ramadan & festivals

From understanding® % . Personal care
/ \ « Money & consumption
rtuals — LA . Health & wellbeing

« Education & career

to acting on them.

-

« Technology adoption
e Leisure & entertainment
- Weddings & life events

« Brands within rituals
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CURATE THE RIGHT EXPERIENCE WITH
USIGHT UXPLORE™

Explore Behavior. Discouer Opportunity. Design What Matters.
4SiGHT's signature UX research framework for next-gen digital products.

4SiGHT UXplore™ is a deep-dive, end-to-end UX engine — built to decode
behavior, optimize journeys, and design high-performing digital experiences.

It combines qualitative research depth with design precision across every
stage of product development.

Our UXplore™ Journey

Understand Users

« Mental Models & Motivations
o Generative Feedback (NCPI Framework)

« Uncover Unmet Needs, Beliefs & Pain Points DeSign That Resonates

o GUI & Aesthetic Evaluation
« Preference Testing (A/B, Multivariate)

TBSt Before « Wireframe Testing (Low to High Fidelity)
You Build Big

 Prototype testing
« Moderated usability testing

« Real-time beta feedback Architect with purpose
. Ofc)en/Closed Card Sorting
- « Information Design & Journey Structuring
BenChmark & Reflne « Content Grouping Based on Real User Logic

« Competitor Experience Benchmarking
« UX Gaps, Fixes & Final Recommendations

Why UXplore™? Don’t just
e Strategic UX, start to scale Iaunc -

e Behavioral insight into action

M
e Business, design, human aligned uxplore.

e Culturally tuned, market-specific

Your best ideas deserve decisions grounded
in insight.
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FROM ACCESS T0 ACTIVATION

OUR USIGHT LIVE SUITE

4SiGHT Live — Always-On
Consumer Access

Real-time access to consumers
across markets.

'g;siGHTg_..f]x;.- PANEL URE | KSA

Our pre-recruited ahead-of-the-curve
panel for quick, cost-efficient research
needs, offering a window into live data.

COMMUNITIES

'E SIGHT {1

Designed to build an agile system to
conduct research while keeping the
customer at the heart of the business.
Enables clients to make consumer relevant
decisions by testing on the go.

'!-L siGHT{.fr;.- CONSUMER CONNECTS

4SiGHT's solution to curate and build a
customized calendar of immersive
interviews for client teams to get the
pulse of the consumer.

Available as ad-hoc & annual programs.

UNDERSTANDING BEHAVIOR IS NOT ENOUGH.
WINNING BRANDS ACT ON IT.

For more information, contact info@4sight-global.com

OUR RESEARCH TOOLS

4SiGHT Research Tools

From testing to execution — tools
built for real-world decisions.

INSIGHT EXPRESS

Enables swift, efficient innovation testing
— minimizing the risks of full-scale
launches and allowing you to explore,
experiment, and fail fast.

ARSMA | CHRTBOT

Facilitates interactive conversations with
consumers, streamlining the process of
filling consumption/usage diaries. Leading
to improved efficiency and quality of data
collection.

SPRINT+

Provides an innovative boost to your
iterative process by making it more AGILE
through co-creation workshops,

giving wings to potential ideas and
improvements.

W2y ¢

RITUALS




	TAPPING INTO THE POWER OF RITUALS
	DECODING RITUALS:
	A FRAMEWORK FOR BRANDS
	CONSUMER RITUALS FRAMEWORK
	Rituals across life spheres
	The meaning behind rituals
	Evolution across generations
	Where brands fit in


	THE 4SIGHT TOOLKIT
	Explore Behavior. Discover Opportunity. Design What Matters.
	Our UXplore™ Journey
	Understand Users
	Design That Resonates
	Test Before You Build Big
	Architect with Purpose
	Benchmark & Refine
	Don’t just launch. UXplore.™
	Your best ideas deserve decisions grounded in insight.
	4SiGHT Research Tools
	4SiGHT Live — Always-On Consumer Access


